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Section 1 - Introduction 

1.1 Allenton Big Local – an overview 

Allenton Big Local (ABL) is one of 150 Big Local areas around England that is using at 

least £1m to make a positive and lasting difference to their communities. The aim of Big 

Local projects is to inspire, motivate and empower local residents to lead change in 

their community, make decisions on how Big Local funding is invested in their area, and 

work in partnership to deliver activities that will make Allenton a better place to live.  

Big	  Local	  is	  funded	  through	  the	  Big	  Lottery	  Fund,	  and	  managed	  by	  Local	  Trust.	  The four 

programme outcomes agreed by Local Trust for Big Local were: 

1. Communities will be better able to identify local needs and take action in response 

to them. 

2. People will have increased skills and confidence, so that they continue to identify 

and respond to needs in the future. 

3. The community will make a difference to the needs it prioritises. 

4. People will feel that their area is an even better place to live. 

Allenton Big Local carried out an initial consultation with local residents in 2012 to find 

out what mattered most to them. A community profile was drawn up using feedback 

from this 2012 consultation and - through a clear planning process – a vision, priorities 

and actions were developed and agreed. The agreed vision was: 

“Our vision for the Allenton Big Local area is for a stronger 
community by bringing about visible change through raising 
aspirations, opportunities and skills.” 

 The three priorities agreed by the Allenton Big Local partnership were: 

1. Strengthening the community. 

2. Improving life skills. 

3. Creating opportunities for training and employment.  

The Allenton Big Local partnership then identified and agreed activities and projects 

that would address these priorities with the aim of making Allenton a better place to live. 
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The funded activities were implemented from April 2014 onwards and have been 

delivered by local partner organisations.  

The boundary area map for Allenton Big Local was agreed in 2013 and revised in 

agreement with Local Trust in March 2016 (see below). 

   

 

Further information about Allenton Big Local priorities and activities is available from the 

project’s website at www.biglocalallenton.co.uk. 

1.2 Reviewing the landscape at the halfway point 

The 10-year Allenton Big Local project is now approaching its halfway point and the 

partnership is planning for the next stage by preparing a new Allenton Big Local Plan 

(which will run from 1 April 2019). As part of the process of agreeing a new Plan, the 

partnership commissioned a review of the Allenton Big Local Profile, with the aim of: 

• reassessing the local landscape  

• consulting with the community to identify the latest issues and local opinion 

• checking whether the existing priorities and activities are still valid and identifying 

any gaps.  

The details of the profile review will inform discussions as the partnership agrees what 

is important to the Allenton Big Local community in 2019 and beyond. The partnership’s 

The map above shows the area boundary agreed with 
Local Trust in 2013 

The revised map (above) was agreed in March 2016 to include 
additional streets located north west of the Spider Island 
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goal is to ensure that the views of local residents are taken into account as the next 

Allenton Big Local Plan and budget is formulated.  

1.3 Profile review consultation methods and scope 

The profile review took place between September and December 2018 using a variety 

of consultation methods. The consultation process sought the views of people who live, 

work and deliver services in the Allenton Big Local area. Feedback has also been 

obtained from some of the people who have benefited from, or helped to deliver 

Allenton Big Local funded activities during the first years of the project.  

A total of 201 individual contacts have been made as part of the Profile Review 

consultation, including: 

• 131 surveys completed: both online and paper surveys. 

• 13 face-to-face discussions with local retailers/business owners: including 

market stall holders and shop owners. 

• 12 residents attended focus groups: across 4 different focus groups. 

• 10 one-to-one interviews: including talking to people at the Work Club, the 

Chatterbox Café and the Christmas event. 

• 13 older residents: at a coffee morning at Handyside Court. 

• 26 discussions with families: at the Allenton Big Local Christmas event, when 

‘Make a Wish for Allenton’ cards were completed. 

Thank you to everyone who has taken the time to contribute to this Profile Review and 

helped to support the process.  

The range of opportunities to become involved in the consultation were advertised on 

Allenton Big Local’s website and social media pages, through email communications, 

posters and word-of-mouth. Different methods of consultation were offered in order to 

encourage the involvement of as wide a variety as possible of local residents. Focus 

groups were scheduled at different times of the day (including an evening focus group) 

to enable as many people as possible to attend. The focus groups were held at St 

Martin’s Church and Community Centre, and at Nacro on Varley Street. The number of 

people attending each of the focus groups was six or less, but those who did attend 

were very forthcoming and willing to share their views openly and answer questions 
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relating to the local area. The quality of the feedback from the focus groups and other 

one-to-one interviews has therefore provided a valuable contribution to this report.  

The online and face-to-face surveys were an easy and convenient way for local 

residents to access and contribute to the consultation, at a time that best suited them. A 

total of 131 surveys (both online and paper) were completed between 19 September 

and 31 December 2018. A copy of the survey is included in Appendix 1. 

Respondent ages: 38.2% of survey respondents were aged between 41 and 65, 

36.6% were aged between 19 and 40, 9.2% were aged 65 or more, 9.2% were aged 13 

to 18, and 6.8% were aged 12 or under (see chart below): 

 

Respondent gender: 69.7% of the respondents were female, 28.3% were male, and 

2% of respondents preferred not to say (see pie chart below): 

 

6.8%  

2% 
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Respondent ethnicity: In terms of the ethnicity of respondents, 87% were White 

British, 3.1% Black or Black British, 0.8% Asian or Asian British, 4.6% Mixed, 2.2% 

other ethnicities, and 2.3% of respondents preferred not to say. 

The survey process garnered 149 comments and suggestions (see a full list of verbatim 

comments in Appendix 2). The annual Allenton Big Local survey was also completed as 

part of this questionnaire. 

Along with the above consultations, the latest data and statistics on the local area have 

been analysed and summarised to provide background information that will help inform 

the Allenton Big Local partnership as they formulate their next plan.  

1.4  Format of this profile review for the Allenton Big Local area 

Big Local ‘profiles’ provide an overview of key facts and figures and a summary of 

resident feedback and local views gathered through consultation. The profile review 

provided in this report will be used by the ABL partnership to help review the project’s 

vision and determine their plan, activities and budget over the next few years.  

This profile review report for Allenton Big Local is presented in three parts: 

• Section 1: Introduction, consultation methods and scope, and report format. 
This information is provided to outline the reasons for the review and how the 

consultation has been carried out.    

 

• Section 2: Statistics and profile review feedback. This forms the nucleus of the 

report and provides general statistical data and local demographics, plus in-depth 

feedback and comments from the various consultations. For ease of reading, the 

information in this section of the report is grouped by Allenton Big Local priority and 

activity. The intention is to provide a picture of how things stand currently in the 

Allenton Big Local area – highlighting some of the things local people like about the 

area, as well as the challenges and barriers they are facing.  

 
• Section 3: Executive summary. Providing an overview of the consultation findings, 

recommendations and review actions for the Allenton Big Local partnership. 

In addition, an appendices provides a copy of the survey, including verbatim comments 

from the questionnaires.  
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Section 2 – Statistics and profile review feedback 
 

2.1   Local demographics and statistical data 

 

 

 

 

 

• Population 

• Education and skills 

• Vulnerable groups 

• Economy 

• Housing 

• Access and transport 

• Crime and safety 

• Communities and environment 

• Health and wellbeing 

Alongside data for the Allenton area, the report provides additional comparator data for 

the East Midlands.  

This demographic and statistical information is provided to set the scene and give an 

overall picture of the local population, the barriers and issues that exist within their 

community, and how their situation compares to the East Midlands as a whole. Some of 

this data will be referred to later in this report to contextualise resident feedback and 

comments on local priorities and issues.  

Population 

The Local Insight report records the total population of the Allenton Big Local area as 

9,195 (48.5% male, 51.5% female), based on mid-year estimates from the Office for 

National Statistics (ONS) from 2016. The figures in the table below show that Allenton 

Big Local (ABL) has a higher than average number of young people (under 15s) and a 

 

Local Trust provides Local Insight profiles for all 150 Big 

Local areas. Local Insight is a tool developed by Oxford 

Consultants for Social Inclusion (OCSI) based on a 

project developed jointly between OCSI and HACT. The 

full Local Insight profile for Allenton is available to read on 

the Allenton Big Local website. It was updated in October 

2018 and provides the latest information on:  
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lower than average number of residents aged 65+ (when compared to East Midlands 

averages). 

 Percentage of area population East Midlands average 

Aged under 15: 2,565 27.9% 18.5% 

Working age population:  5,620 61.1% 62.6% 

Aged 65+:  1,010 11% 19% 

Ethnicity 

The Local Insight uses data from the 2011 Census to define the number of people in 

Allenton by ethnicity: 

 Percentage  East Midlands average 

White British:  6,900   78.4% 85.4% 

Non-white:  1,395   15.9% 10.7% 

White non-British:  505   5.8% 3.9% 

Mixed:  350   4% 1.9% 

Asian:  590   6.7% 6.5% 

Black:  380   4.3% 1.8% 

Other ethnic group:  80   0.9% 0.6% 

The number of households with multiple ethnicities is 320 (9.1% of households, 

compared to an East Midlands average of 6.2%). 

Households 

Based on data from the 2011 Census, the composition of household types in Allenton is 

outlined in the Local Insights report as: 

 Percentage  East Midlands 

average 

Pensioner households:  530 15.2% 21.5% 

One person households (under 65):  665 19.1% 16.7% 

Lone parent families with dependent 

children:  520 

37.8% (of all families with dependent 

children) 

23.4% 

Married households:  920 26.3% 34.9% 

Cohabiting households:  445 12.7% 10.6% 

Student households:  0 0% 0.6% 

 



Page 11 of 76  Guidemark Publishing Ltd 2019 
 

People out of work 

Using data from the Local Insights report and based on data from the Department for 

Work and Pensions (DWP), the number of people out of work in the Allenton Big Local 

area is shown in the table below. These figures indicate that youth unemployment in the 

area is on a par with the East Midlands average, but the number of older unemployed 

people (aged 50+) is higher than the average for the region: 

 Percentage  East Midlands 

average 

Unemployment Benefit (JSA and UC) claimants (Aug-18): 180  3.2%  1.8% 

JSA claimants claiming for more than 12 months  (Aug-18): 30 0.6% 0.3% 

Youth unemployment (JSA/UC) claimants aged 18-24 (Aug-18): 30   2.9% 2.4% 

Older unemployed (JSA/UC claimants aged 50+) (Aug-18): 50   2.1% 0.8% 

Male unemployment claimants (JSA and UC) (Aug-18):  90   3.3% 2.1% 

Female unemployment claimants (JSA and UC) (Aug-18):  90   3.1% 1.4% 

Working age workless benefit claimants* (Feb-18): 715 12.8% 7.5% 

Incapacity benefits claimants (Feb-18): 555 9.9% 5.8% 

*Workless benefits are payable to people who are out of work and have been assessed as being incapable of work due to illness or 

disability and who meet the appropriate contribution condition 

Disability 

The Local Insights report uses data from the Department for Work and Pensions (DWP) 

to identify the number of people in the Allenton Big Local area claiming Attendance 

Allowance or Disability Living Allowance: 

 Percentage  East Midlands 
average 

Disability Living Allowance claimants (Feb18): 320 3.5%  3.0% 

Attendance Allowance claimants (Feb-18): 200 19.9% 13.2% 

Attendance Allowance is payable to people over the age of 65 who are so severely disabled, physically or mentally, that they need 

a great deal of help with personal care or supervision. Disability Living Allowance is payable to children and adults in or out of work 

who are below the age of 65 and who are disabled, need help with personal care or have walking difficulties. It is a non-means 

tested benefit, which means it is not affected by income. 

Working age benefit claimants 

The data in the table on the next page is taken from the Local Insights report. It shows 

the number of people claiming working age benefits in the Allenton Big Local area, 
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based on data from the Department for Work and Pensions (DWP). Compared to East 

Midlands averages, a higher percentage of people in the ABL area are in receipt of 

benefits: 

 Percentage  East Midlands 

average 

Working age DWP Benefit claimants (Nov-16): 1,070 19%  10.7% 

Female working age benefit claimants (Nov-16): 640 21.7% 11.8% 

Male working age benefit claimants (Nov-16): 435 16.2% 9.6% 

Income Support (IS) claimants  (Feb-18): 215 3.8% 1.4% 

Housing Benefit claimants (March-18): 1,035 28.2% 14.0% 

Universal Credit claimants (July-18)**: 100 1.8% 1.6% 

**In April 2013, Universal Credit (UC) started to replace these legacy benefits for new claimants. In March 2016, single jobseeker’s 

allowance began to move on to the new benefit and included other groups who are out of work or on low incomes.   

Deprived neighbourhoods 

The information provided by the Local Trust in their Local Insights report considers 

overall levels of deprivation across Allenton, based on the Index of Multiple Deprivation 

(IMD) 2015. IMD 2015 is the most comprehensive measure of multiple deprivation 

available and is based on the concept that separate types of deprivation exist, which 

are separately recognised and measurable. The IMD 2015 consists of seven types of 

deprivation (domains), each of which contains a number of individual measures, or 

indicators. 

The Local Insights report examines the number of people in Allenton who live in 

neighbourhoods ranked among the most deprived 20% of neighbourhoods in England 

on IMD 2015 and the seven IMD domains. The results show that:  

7,978 (89.6%) of Allenton residents are in the Index of Multiple Deprivation – 
compared to an average in the East Midlands of 18.3%.  

The report also compares Allenton residents against the specific domains of: 

• Income 

• Employment 

• Education 

• Health 

• Barriers to housing and services 
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• Living environment, and  

• Crime  

As can be seen in the table below, with the exception of the Barriers to Housing 

domain, Allenton has a considerably higher than regional average across all of the 

domains measured, when compared to the East Midlands as a whole. 100% of Allenton 

residents, for instance, are considered to be living in an area of high crime levels.  

Further details and a breakdown of how each domain has been measured can be read 

on page 17 of the Local Trust report, which is available to read on the Allenton Big Local 

website. 

 

Figure above: Deprived neighbourhoods taken from the Local Trust Insight Profile for Allenton. All neighbourhoods in England are 

grouped into ten equal sized groups “deciles”. The 10% of neighbourhoods with the highest level of deprivation are grouped in 

decile 10, and so on with the 10% of neighbourhoods with the lowest levels of deprivation grouped in decile 1.  

Children and child wellbeing 

The number of children in out of work households, children in poverty and children in 

lone parent households are show below. The number of children in poverty in Allenton 

is 880, which is more than twice the East Midlands average. 

 Percentage  East Midlands 

average 

Children in ‘out of work’ households (2016): 805 31.3%  14.1% 

Children in lone parent households (2012): 1,145 43% 26.1% 

Children in poverty (2015): 880 35.4% 16.1% 
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Children in ‘out of work’ households, are defined as dependent children living in families where all adults are in receipt of Jobseeker's 

Allowance, Income Support, Employment and Support Allowance, Incapacity Benefit/Severe Disablement Allowance or Pension Credit. This 

measure includes Universal Credit claimants. The children in poverty measure shows the proportion of children (aged 0-15) in families in 

receipt of out of work benefits, or in receipt of tax credits where their reported income is less than 60% median income. Out of work means-

tested benefits include: Income-Based Jobseekers Allowance, incapacity benefits and Income Support.   

The table below from the Local Insights report shows levels of child wellbeing across 

Allenton as measured using the Child Wellbeing Index from 2009 (the latest report 

available). The index measures how children are doing in a number of different aspects 

of their life and covers the major domains of a child’s life that have an impact on child 

wellbeing and that are available for neighbourhoods in England.  

 

Figure above: Child Wellbeing, taken from the Local Trust Insight Profile for Allenton. 

The figures above show that there is a significantly higher than average number of 

residents in Allenton who are living in the most deprived 20% of areas of England by 

Child Wellbeing Index.  

Pensioners 

The Local Trust Insight Profile data on pensioners in the Allenton area is shown in the 

table below. The first two factors are indicators of pensioner loneliness, whilst 

pensioners in poverty are indicated by the number of pensioners who are in receipt of 

Pensions Credit.  
 Percentage  East Midlands 

average 

Private pensioner households with no car or van (Census 2011): 

433 

47.5%  39% 

Households of one pension (Census 2011): 361 68.4% 57% 

Pension credit claimant (Department for Work and Pensions: 

Feb-18): 270 

26.8% 13.7% 
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Crime 

The Local Trust Insight Profile provides data on the levels of recorded crime in Allenton 

compared to the East Midlands average, based on individual crime incidents published 

via the www.police.uk open data portal.  

There were 1,530 crimes between June 2017 and May 2018, which is 222.6 
per 1,000 population (compared to an East Midlands average of 125 per 
1,000 population). 

The figures in the table below show that Allenton has a higher than average number of 

crimes across all of the data shown, especially in the categories of Violent Crime, Anti-

Social Behaviour Incidents, and Burglaries.  

The latest crime statistics for Allenton can be accessed from the www.police.uk website, 

which includes a feature with the ability to drill down within a crime map to identify 

which streets are affected and the nature of the crimes committed.  
 

 

Figure above: Crime and Safety: recorded crime, taken from page 33 of the Local Trust Insight Profile for Allenton. 

 

In addition, according to the Government report Serious Violence Strategy (April 2018) 

the latest trends in crime, show that:  

“While overall crime continues to fall, homicide, knife crime and gun 
crime have risen since 2014 across virtually all police force areas in 
England and Wales. Robbery has also risen sharply since 2016. These 
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increases have been accompanied by a shift towards younger victims 
and perpetrators.” 

This is reinforced by crime data from the Office for National Statistics (ONS) website 

reports on crime in England and Wales: year ending June 2018 which show figures for 

the whole of England and Wales that indicate:  

“Rises in some higher-harm violent offences involving the use of 
weapons… in particular, over the last year, recorded offences 
involving knives or sharp instruments went up by 12% to 39,332. 
However, there was a decrease seen in offences involving 
firearms, which fell by 5% (to 6,362 offences).” 

 

In April 2018 the Government report Serious Violence Strategy looked at trends in 

serious violence and its drivers, tackling county lines and misuse of drugs, and early 

intervention and prevention. The report states that “whilst half the rise in robbery and 

knife/gun crime is due to improvements in police recording, for the remainder, 

drug�related cases seem to be an important driver.” 

A paper prepared by the Big Lottery Fund to summarise learning from the voluntary and 

community sector on what works in preventing serious youth violence recommends that 

communities act early to prevent problems later on, including: 
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• interventions that reduce the risk of young people getting involved in violent 

lifestyles 

• helping families and communities to give children the best start in life, through 

supportive, integrated early years services and cross-sector, non-judgemental, 

public health approaches to violence prevention 

• working together to identify and support at-risk children and young people in a 

timely manner, before problems escalate. 

The above approaches tie in well with the Allenton Big Local activities delivered with 

young people and children and families as part of Priority 2: Improving Life Skills.  

At a more local level, the Enthusiasm Trust has conducted a survey with young people 

aged between 13 and 14 at two schools in the Allenton Big Local catchment area. This 

was carried out as part of Enthusiasm’s ‘School Voice’ programme and, for the 

purposes of this profile review, has been shared with Allenton Big Local. The survey 

measures young people’s happiness, safety, opportunities and perceptions. It was 

completed anonymously by 264 young people who took part in the survey. 236 took 

part in the interactive sessions.  

The second question in the survey measured young people’s perceptions about 

community safety, stating that “perception of crime has as much impact as crime that 

has taken place, therefore impacting the decisions that these participants will take 

locally.” The results are shown below. 

 YES NO DON’T KNOW 

1. Violence between young people is a problem in my 
area? 

38% 42%* 19% 

2. I have physically seen violence between young people? 70% 21% 9% 

3. I have carried a weapon to school for my safety? 2% 94%* 4% 

4. I know someone in my school that has carried a 
weapon? 

33% 62% 4% 

5. I know someone in my neighborhood that has carried a 
weapon? 

25% 69% 6% 

6. Most of the school has seen violence between young 
people? 

63% 12% 25% 

7. I feel safer in my community, compared to last year? 47%* 27% 25% 
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8. Can young people be the answer to solving the issues 
around youth violence? 

38%* 30% 33% 

9. I would report any of my community concerns to a 
teacher? 

34% 44% 22% 

10. I would report any of my community concerns to police? 39%* 35% 26% 

11. I would report any of my community concerns to a 
responsible adult? E.G. Teacher, Youth Worker….. 

38%* 34% 28% 

12. Most of my school would report a concern to a 
responsible adult? 

40%* 35% 25% 

13. Most of my school will report a concern to a police 
officer? 

23% 41% 36% 

14. I have had a positive experience with Police or PCSO’s? 42%* 33% 25% 

15. The Majority of my school have had a positive 
experience with the Police or PCSO’s? 

19% 34% 47% 

16. I feel safe at School? 42% 33% 25% 

• 70% of respondents in the ‘School Voice’ survey had seen violence between 

young people and 33% knew someone in their school that had carried a weapon.  

• 58% of all respondents either did not feel safe at school or did not know whether 

they felt safe. Only 42% said they felt safe. 

• 47% of respondents felt safer in their community compared to last year.  

Health and wellbeing 

The Local Trust Insight Profile suggests that a lower percentage of the population of 

Allenton follow a healthy eating regime. In addition, a slightly higher than average 

percentage of the people in Allenton are likely to partake in binge drinking. 

 
Figure above: Health and wellbeing, taken from the Local Trust Insight Profile for Allenton. 
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The figures also indicate a higher than average likelihood of obesity in the Allenton 

area, especially for Year 6 children. Levels of physical activity in adults is also lower 

than average in Allenton. 

 
Figure above: Children and adult obesity taken from the Local Trust Insight Profile for Allenton. 

Education, skills and qualifications 

The Local Trust Insight Profile shows that the number of people in the Allenton Big 

Local area holding higher level qualifications is below the East Midlands average (see 

table below): 

 Percentage  East Midlands 

average 

People with no qualifications (Census 2011):: 2,135 33.1%  24.7% 

People with highest qualification level 1 (Census 2011): 1,145 17.8% 13.9% 

People with highest qualification level 2 (Census 2011): 1,030 16% 15.6% 

People with highest qualification level 3 (Census 2011): 630 9.7% 12.9% 

People with highest qualification level 4+ (degree) (Census 

2011): 765 

11.9% 23.6% 

In terms of employment, the largest employment sector is Retail (19% of those in work), 

Manufacturing (16%) and Health and Social Work (14%).  

This statistical data in this section of the report provides background information for the 

Allenton Big Local partnership which they can use as they review the priorities and 

activities for the next Allenton Big Local plan.  
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2.2   Profile review – Priority 1: Strengthening Community 

The profile review consultation for Allenton Big Local has used a range of methods to 

communicate with local people of all ages to gather information and feedback about the 

area. This information has been collated and is included in this section of the report by 

subject, under headings that link to the Allenton Big Local priorities and activities. This 

style of reporting has been chosen for ease of reading and understanding.  

Priority 1 in the existing Allenton Big Local plan aims to achieve three outcomes:  

1. Allenton Big Local is a safe place to live and is not stigmatised by ASB crime or 

vandalism. 

2. People get on with each other and take pride in the Big Local area and get 

involved with making it better.  

3. People take pride in themselves and the area because they are happy.  

To achieve these outcomes, the partnership group has, to date, taken the approach that 

activities should focus on three areas:  

• increasing participation   

• increasing happiness  

• reducing crime.  

The areas of agreed activity included in the first two Allenton Big Local plans were:  

• Creating a community hub and enhancing existing/other community facilities.  

• Put on street performances to generate a positive feel for the area.  

• Facilitate community events at venues within the Allenton Big Local area.  

• Provide a Community Chest fund for local people, clubs and groups. 

The Allenton Big Local partnership was mindful that local police already work with local 

people on crime reduction initiatives and the partnership decided that it did not want to 

replace activities that should be provided by the police, statutory services or other 

agencies. The emphasis has instead be on 'Increasing Participation' and 'Increasing 

Happiness' with the aim of bringing about a reduction in crime, on the basis that if local 

people feel more pride for their area they are more likely to want to protect it.   
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The partnership may wish to review the latest statistics, trends and perceptions of crime 

in the area and revisit this approach to confirm whether it is still the right one for 

Allenton. 

2.2.1 Perceptions of crime in the area 

The subject of crime and safety has continued to crop up in the profile review 

consultations, and is seen as a high priority for local residents: 

In the Profile Review survey, 52.6% of respondents selected ‘Reducing 
crime and improving safety’ as a priority for action.  

Out of the 149 comments received through the survey, 24 people mentioned crime 

either as an area they would like to see improved or an area they would like Big Local 

funding to be spent on. The comments about crime included: 

“The problem with youths hanging around the Allenton shopping area at night is occurring 

again and it’s frightening to walk through.” 

“I’d like to see more community safety initiatives so I feel safe with my children.” 

“I feel, especially in the evenings, crime and youths hanging around the main shopping area 

is still a big problem. I’m a young woman who until recently, worked late in one of the main 

shops and used to be terrified walking home. I think in conjunction with this, better lighting 

on the back streets is needed. I used to feel safe walking along Osmaston Road, but turning 

up Campbell Street I felt so scared because there wasn’t much light and it was so dark and 

secluded.”  

“Policing could be better in the area, especially with the upcoming removal of Cotton Lane 

police station.” 

“Crime. Youth violence. Actually being able to walk around with the fear of something 

happening.” 

“Allenton is getting worse! Knife crime, gangs etc. It's not a friendly place to live and people 

are too scared to go to anything that happens in the area due to the thugs that want to 

cause trouble.” 

The above comments were made by survey respondents who were answering a direct 

question about what they would like to see improved in the area, or how they would like 
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to see funding spent. The focus groups provided an opportunity to dig deeper into 

people’s perceptions of the area. When asked to consider whether things had changed 

over the last five years (since the Big Local project first began) focus group members 

commented as follows.  

One said:  

“I think it has got better, but not ‘better’ better, if you know what I mean. 

Back when I was young, there were more gangs. So there were more 

people hanging around with like 20 or 30 of you. I was never into that. I 

looked into that but was never interested. I think it’s not so much gangs 

now… it’s more people trying to impress their mates. But I think it has got 

better. There are a few fights, but you hardly hear about that. It’s mostly 

robbing that is a problem now.”  

Another male focus group attendee said:  

“Young people don’t associate so much as gangs. If you’ve got a group of 

four or five young people, they’re just friends. 

“It’s mostly about drugs nowadays in the area. When they get to about 12 or 

13, young people start to think about going out and drinking, smoking weed 

because they think it’s a big statement – but it’s not the way to go.” 

Some focus group attendees felt that crime was rising in the area. Those with young 

children were particularly concerned about safety in the area. One parent said: 

“I just wish there were more things for children to do, instead of them 

wandering the streets.” 

Another said: 

“You can’t stop some of them, because that’s what they choose. Like 

yesterday, me and my daughter were driving along London Road and there 

were young lads throwing fireworks and they were lighting them in their 

hands. Do they not realise they are dangerous? I think educating teenagers 

is important really. Giving them guidance… whether they accept it is another 

story but we need to step them in the right direction.” 
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Another female focus group attendee’s view of gangs was:  

“We used to have some gangs in Allenton five or six years ago, but that has 

reduced… I suppose thanks to the police as much as anything else. That, 

and the fact that they’ve put the cameras up. You don’t hear about fighting 

in the streets now.  

“I’m an older person and I never think twice about coming up to Allenton to 

go shopping and neither does anyone else because you don’t expect to see 

any trouble. Five or six years ago, you would have done.”  

Another male focus group attendee said:  

“Culturally it really has changed. I’ve noticed a big difference. My lads are 

thirteen now so they’re just starting to go out on their bikes and I don’t think 

they’re interested in the things kids were five years ago. I’m 30, so when I 

was 16 or 17 there was a lot of trouble, so I hardly ever used to go out. I 

used to think it would only take one time for something bad to happen. I 

think the younger lads now are not so scared about going out. The odd bike 

gets nicked, but it’s not as bad in the area as it used to be.” 

One 62-year-old male who has recently moved back to the area said: 

“The ASB, theft and criminal activity that happens locally needs to be 

addressed. Since coming back to Derby, I’ve noticed that a lot has 

changed in so many ways. Fly tipping around the streets also seems to be 

a problem.” 

The profile review survey included questions relating to how residents feel about 

the safety of the area. This was included as part of the Allenton Big Local 

annual survey. Not everyone who completed the online survey chose to respond 

to this question, and it was only asked of local residents who indicated that they 

lived on one of the streets in the ABL area. 

When asked ‘In GENERAL, how safe is your community?’, only 22% said ‘safe’ 

or ‘very safe’ (compared to 53.5% in 2017). 

In GENERAL, how safe is your community? 
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When asked ‘How safe do YOU feel living in your community?’, 35.4% said 

either ‘safe’ or ‘very safe’ (this figure was 58% in 2017). For residents, there 

seems to be a slight distinction between overall perceptions of safety and their 

personal perceptions. This echoes similar trends in previous annual surveys. 

For some local residents, their perception of the area in general is clearly more 

negative than their own personal perceptions or experience of living in the area.  

 

How safe do YOU feel living in your community? 

 

The 2018 annual survey results relating to questions about safety in the area are 

significantly less positive than in 2017. In some part, the way in which the responses 

were collected will have affected the results. In 2017, the vast majority of the surveys 

were completed at the Christmas event at Allenton Market and, consequently, most of 

the respondents were adults aged between 30 and 45. The respondents were also at a 

community event at Christmas time, which may have positively influenced their frame of 

mind when answering questions about safety, happiness and community. In 2018, the 

majority of surveys were completed online (or face-to-face in a neutral environment) by 

Very unsafe Unsafe Neither safe 
nor unsafe 

Safe Very safe 

Very unsafe Unsafe Neither safe 
nor unsafe 

Safe Very safe 
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a wider range of age groups. This may account for some aspects of the shift in 

perceptions regarding safety and may be a more realistic overview of public opinion. In 

addition, this change may reflect a growing concern about safety amongst local 

residents. A stabbing that took place in Allenton on 15 September 2018, for example, 

was reported in the local press about one week before the online survey was launched 

– and incidents like this are likely to influence local perceptions.  

2.2.2 Overall perceptions of the area 

When asked ‘How happy are you living in the area’, as part of the ABL annual survey, 

47.6% said either ‘happy or ‘very happy’ (down from 71% in the 2017 survey). 14.7% 

said ‘unhappy’ or ‘very unhappy’ (compared to 6% in 2017). Again, some element of 

this change may have been influenced by the different method of carrying out the 

surveys in 2018. 

 

 

 

How would you rate the sense of community where you live?

 

As can be seen in the graph above, when asked ‘How would you rate the sense of 

community where you live?’, only 26.9% said ‘strong’ or ‘very strong’ (compared to 60% 

Very unhappy Unhappy Neither happy 
nor unhappy 

Happy Very happy 

Very weak Weak Neither weak 
nor strong 

Strong Very strong 

How happy are you living in the area? 
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in the 2017 survey). In 2018, 36.6% of residents rated the sense of community where 

they lived as ‘weak’ or ‘very weak’ (compared to 9% in 2017).  

When asked to choose ONE thing they liked best about the Allenton Big Local area, 

48.9% of all survey respondents chose ‘The local shops and other facilities’. As 

can be seen in the graph below, this was by far the most popular choice, indicating that 

people enjoy visiting the shops and using facilities within the community. The shops 

also bring people from outlying suburbs into Allenton.    

 

 

 

 

Having said that, the survey also elicited several comments about the need to improve 

the shopping area in Allenton, including better parking and sorting out the area around 

Allenton Market, The Mitre and Spider Bridge. In all, 14 of the 149 comments received 

highlighted these issues. In addition, one local resident who completed a ‘Make a Wish 

for Allenton’ card at the Christmas event said: 

“I'd like to see the Mitre Pub knocked down, fewer charity shops, more places for 

young people to go, more police on the streets of Allenton and the market made 

up-to-date.” 

One of the focus group members had this to say about the market:  

“They used to have greengrocers, people coming in from the market 

gardens and bringing their produce in on Fridays and Saturdays to sell on 

the market. All the stalls at the front and some of them immediately behind 

used to all be fresh produce. There was an egg lady and you had lots of 

different things on the market. It’s nearly all clothes now and bric-a-brac.” 

The possible redevelopment of the market and the old Mitre pub has been ongoing for 

several years. When the Allenton Big Local project began, the site had been acquired 

by Tesco, with plans to build a new supermarket and develop a new area for the 

existing market. Following a change of strategy, Tesco abandoned their plans for the 
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area and sold the site. In 2018 there were reports in local newspapers of both Lidl 

supermarket and Starbucks being interested in developing the area but, as yet, nothing 

has happened – and this is causing frustration for some local residents. 

Several people expressed a desire to see a more varied range of shops in Allenton, 

with fewer fast food/takeway shops. Clearly, this is not something that Allenton Big 

Local can influence directly. However, Allenton Big Local has tried to encourage healthy 

eating in the past by funding cookery courses for families, delivered by Nacro. Members 

of the focus groups who had attended those classes were very positive about the 

experience. One person said: 

“The cookery course got me out and it got me meeting new people. Yes, I 

could already cook, but it was about learning new, healthier recipes.” 

Other residents have expressed an interest in cookery/healthy eating sessions to 

encourage weight loss and/or maintain a healthy lifestyle. One, who was a type 2 

diabetic, said that she would like some sessions with recipes suitable for diabetics. 

When the survey asked ‘Which of the following activities would be of interest to 
you or your family if we were to fund them?’, 33.3% of respondents chose healthy 

eating/cookery sessions.  

For Allenton Big Local, closer links to local retailers may generate opportunities to 

support partnership initiatives for performances and activities on the high street, to 

further strengthen the community and increase pride in the area.  

Although several comments expressed a desire for a better variety of shops in Allenton, 

this is again not something that Allenton Big Local can influence directly. However, the 

ABL partnership may want to consider the potential to develop closer links with local 

traders. What are the opportunities for supporting local traders? Would initiatives such 

as events or performances on the high street help to strengthen the community, and 

attract shoppers to the area – thus boosting the local economy? 

2.2.3 Priority 1 activity: Community hub/enhancing community facilities 

During the profile review consultation, residents commented positively about the 

redevelopment of St Martin’s Church and Community Centre, to which Allenton Big 

Local has contributed. Local people are using the Chatterbox Café and are pleased and 



Page 28 of 76  Guidemark Publishing Ltd 2019 
 

impressed with what has been done to refurbish St Martin’s. The venue was used for 

this year’s Christmas event, which was well-received by those attending. St Martin’s 

Church and Community Centre and the Chatterbox Café are being used regularly by 

the local community and have delivered on the need for a venue at the ‘heart of the 

community’ that was identified in the first Allenton Big Local plan.  

Comments from residents suggest that the community centre is already having a 

positive impact and has become a focal point for local events, meetings and activities: 

“The refurbishment at St Martin’s has made a big difference. It’s made us 

feel more like a community, and that’s amazing.”  

“You can sit in the café and have a chat and you usually know the person 

who is opposite you on the other table, so you can have a good old natter 

with them. It’s a whole community thing… you can actually see the 

community coming and showing their support.” 

“The community cafe that has just opened at St Martin’s Church is a fantastic idea, 

but I feel more community events and things like this should be available.” 

“I think holding the Christmas event at St Martin’s is a really good idea. It’s perfect 

because it’s under cover if it rains and there’s the café there too.”  

2.2.4 Priority 1 activity: Street performance/activities/groups 

Allenton Big Local’s initial idea for street performance activities was to hire acts to 

perform on the high street to create a buzz and promote the area. However, this activity 

was not implemented in the first plan and, by the time the second plan was developed, 

the partnership had decided to change the focus of this activity. Instead of engaging 

professional performers, it was agreed that young people from the ABL area would be 

taught street dance skills so that they could deliver performances locally.  

There has been a recent strengthening of links with local retailers and businesses in the 

Allenton shopping area, and there is potential for Allenton Big Local to support initiatives 

and activities on the high street, combined with performances from the young people 

who have attended the dance sessions. This would help to increase local pride, 

encourage local people to shop in the Allenton area and attend activities in their 

community. 
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2.2.5 Priority 1 activity: Community events 

In 2014 and 2015, Allenton Big Local’s events budget was used to deliver one large 

event in the summer: The Event @ Allenton. Subsequently, the partnership agreed to 

use the budget to fund several events across the year, with the main focus being on a 

Christmas event. The latter was held at Allenton Market in 2015, 2016 and 2017, and at 

St Martin’s Church and Community Centre in 2018. 

Residents who have attended the Christmas events in the past commented very 

positively about the experience, saying it is becoming an annual tradition with their 

families and something that they look forward to. Feedback said: 

“Since the ABL Christmas event has started, me and my family have taken 

to going out to the community at Christmas, even if it’s just giving some fruit 

to the older neighbours round the corner. We do that with the children so 

that they understand that Christmas is not just about them.”  

“We used to spend £30 or £40 just to see Santa, and that was money I had 

to save on benefits. Now it’s great. We really look forward to the Christmas 

event.” 

During the first year of the event, there were long queues to see Santa. This problem 

was fixed in subsequent years by introducing a timed ticketing system, which reduced 

queuing considerably. One resident didn’t seem to mind queuing and saw it as part of 

the fun. She said: 

“The Christmas event is the thing that everyone talks about all year round. 

All the children talk about it and love the reindeers. The Santa is absolutely 

amazing. Local people get to talk while they’re queuing… about schools, 

what they are doing for Christmas. The event brings the community together 

and, without it, we wouldn’t have that opportunity to get to talk to people.”  

The ‘Make a Wish’ cards handed out at the Christmas event in 2018 prompted several 

respondents to say they hoped Santa would continue to visit Allenton in future years. 

They also expressed a desire to see events in the area at other times of year: 

“Continue with the Christmas event and to ensure the community remains 

connected.” 
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“I'd like to see a nice big Christmas tree in Allenton like we used to have and 

a 'switching on of the lights'.”  

“More community events and improvements to the market please.”  

“More events for children.” 

“A summer event for children and the community.” 

“More events like the Christmas one and more for children to do.” 

Allenton Big Local has supported or attended other events in the past, including the 

Osmaston Park fun day and the OSCAR Tracks event at Cotton Lane. The partnership 

may wish to consider supporting or establishing other events in the ABL area, such as a 

themed event (an Allenton hippo mascot?) or an activity linked to specific time of year 

(such as a summer barbecue).  

The Christmas event is clearly popular with local families and, for some, has become an 

annual tradition. Volunteers have given their time to support the event and have helped 

to make it the success that it is. In the longer term, Allenton Big Local will need to 

consider how/if this event might be funded and made sustainable beyond the life of the 

Allenton Big Local project. If the event runs again in 2019, possible sponsors or ways of 

raising funds could be explored and the families attending the event could be 

canvassed about whether they would still attend if a small charge were made for the 

tickets.  

2.2.6 Priority 1 activity: Community chest 

Allenton Big Local has been offering Community Chest funding to local groups since 

2014 and, whilst take-up for funding has been low in some years, there have been a 

steady number of applications from community organisations in the area. Groups can 

apply for funding once every 12 months. One of the groups that has received funding 

from the Community Chest is Allenton United. They said: 

“We’ve used the Community Chest and it’s really helped us. The first year 

we used the funding to help set up Allentots for children aged 4 to 6, and 

that is still going strong three years later. Year 2’s Community Chest 

application got us some kit for the children and we had ‘sponsored by ABL 
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and the logo printed on the front’. Those kits are still being passed around 

and going strong. This year, the Community Chest helped fund a trip to 

Manchester for a tournament. So, yes, the Allenton Big Local Community 

Chest has been good for us.” 

The Community Chest fund has been a useful feature of the Allenton Big Local plan 

because it is a flexible pot of money that any group can apply for, subject to them 

operating within the Allenton Big Local area. The funding encourages emerging groups 

to establish and supports the activities of existing community groups.  

Continuing to build a Community Chest budget allocation into the next Allenton Big 

Local plan would allow the partnership to respond at short notice to issues that may 

arise for residents or within the community.  

2.3   Profile review – Priority 2: Improving Life Skills 

The Improving Life Skills priority was agreed based on feedback from the initial Allenton 

Big Local consultation and set out three intended outcomes: 

1. Children have the best start in life by being supported and enabled to develop 

their individual personality, talents and aspire to a successful life.  

2. Young people fulfil their aspirations and dreams through being provided with 

relevant opportunities.  

3. Families are better equipped with skills to support their children through being 

empowered and supported.  

To achieve these outcomes, Allenton Big Local has been funding activities for the 

following groups:  

• children aged 0-7 and families  

• young people aged 8-12 and 13-18  

Additionally, since the second Allenton Big Local plan, the partnership has committed to 

supporting activities for local older, vulnerable or isolated residents.  

2.3.1 Priority 2 activity: children aged 0-7 and families 

Activities have been delivered for this element of Priority 2 since 2014. Allenton Big 

Local has funded a Family Support programme delivered by Nacro. This offers home 
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support to families and children who ask for help in the defined ABL area or who are 

referred to the service. Families are identified through links with local agencies including 

other agencies working in the area, local schools, health teams and individuals who 

may self-refer.   

The focus is on improving outcomes for children and families living in the ABL area, 

many of whom have complex needs and who may require advocacy support. The 

specialist service provided aims to enhance family relationships by putting actions in 

place that encourage positive interactions and behaviours.   

As can be seen from the figures on pages 13 and 14 of this report, there is a 

significantly higher than average number of residents in Allenton who are living in the 

most deprived 20% of areas of England by Child Wellbeing Index. 31.3% of children live 

in ‘out of work’ households (compared to and East Midlands average of 14.1%), 43% of 

children live in lone parent households (the East Midlands average is 26.1%), and 

35.4% of children live in poverty (compared to an East Midlands average of 16.1%). 

Parents in the Allenton Big Local area are therefore more likely to have barriers to 

overcome when bringing up their children compared to other parents in the region. 

Family support continues to be a need in the Allenton Big Local area, and the 

professional support that has been offered by Nacro make them an ideal local delivery 

partner. Supporting families to overcome problems and showing them how to implement 

strategies for positive behaviours helps the families in both the short and longer term.  

The parents who have used Nacro’s Family Support service have welcomed the 

support they received and have been impressed with the helpfulness and 

responsiveness of the service. They feel that, by sorting out their problems early on, 

they will be able to avoid or minimise other problems as their children grow older.  

Some of the families that have used Nacro’s Family Support service attended a profile 

review focus group and had this to say about the service and their support worker: 

“The help I received improved things for me. Initially my son had problems 

and my support worker helped me with ways to deal with it. I did what she 

suggested and had no more concerns with my son. Now, my daughter is 

looking like she may be autistic/OCD and my support worker has come back 

and is working with her as well.” 
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“It was great just knowing there was support at the end of the phone when I 

needed it. Without the parent support service I wouldn’t be where I am 

today. It’s given me more confidence as a parent and I can now help my 

children with their behaviour. I wouldn’t have been able to cope without the 

service. I would have got lower than I was and I wouldn’t like to think what 

would have happened. Thanks to the service provided by my support 

worker I’m in a better place and moving forward. I’m enjoying being a parent 

now.” 

“My son was diagnosed with ADHD and we knew his school wasn’t right for 

him. My support worker has been fantastic, supporting me and listening to 

me. Because I’m deaf, there were some barriers and my support worker 

was there with me in the meeting, making sure I got my point across. She 

also helped me move my son to a new school and he’s settled in really well 

there. The support she gave me… she made me feel really positive and 

that’s been so good. I’m a single mum and my support worker gave me 

confidence that what I was doing was the right thing for my son.”  

“Our support worker takes on a lot. It must be a lot of pressure because she 

does so much for families. You ring her up and she’ll help if she can. If you 

say you’ve got an appointment at school, you can call her and she’ll be 

there.” 

“She always makes sure you are OK and it’s just nice to have a chat with 

her. It’s very reassuring as well. It makes you feel like you are doing a good 

job.” 

“It never feels like someone of authority is coming in. It feels more like 

you’ve got a friend coming round for a quick brew and a chat. You can open 

up to her. She’s really warm and you don’t feel like when the health visitors 

come, when you think ‘here we go again’. It’s not like that kind of feeling 

with my support worker.” 

“She understands better than anyone and that’s what you need. You need 

someone who understands your struggles and is supportive.” 
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“I know the nursery at Nacro has gone, but if they got rid of the support 

worker I think all hell would break loose. There’d certainly be more ASBOs! 

She is very much needed in the community. She really is.” 

“I’d say it would be good to have a few more people so that it’s not all on 

one support worker’s shoulders – so that she’s not working on her own and 

there is a little team.” 

Until the summer of 2018, Nacro also delivered cookery courses that were funded by 

Allenton Big Local. Comments from the focus group included: 

“The cookery course got me out and it got me meeting new people and 

learning new recipes on a budget.” 

“My children loved the session when we made fruit pots with yoghurt and 

stuff. They’re more likely to eat healthily if they’ve made something 

themselves.”  

The cookery classes are no longing running since the nursery at Nacro closed down 

(which was where the classes were held). The partnership may wish to consider other 

ways to deliver healthy eating advice to local families. 

2.3.2 Priority 2 activity: young people aged 8-12 and 13-18 and mentoring 

The aim of Priority 2 activities and support for young people is to encourage them to 

become positively involved in their local community and to have increased opportunities 

to take part in activities that they would otherwise not have access to (due to lack of 

money, motivation, enthusiasm, family support).  

Mentoring support is for young people in the Allenton Big Local area who are deemed to 

be most at risk of offending and exclusion. The mentorees are identified by the delivery 

partner, Enthusiasm Trust, or referred to them by Police safer neighbourhood teams, 

Council Neighbourhood Teams or other agencies. The young person is allocated a 

dedicated worker to support them, challenge them and equip them to change their 

thinking and behaviour. 

Since 2014, Allenton Big Local funded activities for young people have included a youth 

club, pop-up sessions, trips, and away days. These have been delivered by the 
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Enthusiasm Trust, who identify children from within the Allenton Big Local area who 

would benefit from the support. Over the last few years, Enthusiasm has also delivered 

weekly street dance sessions (in partnership with Trinity Warriors) to teach dance skills 

to a group of young people, which has led to some local performances.  

By providing these activities, Allenton Big Local aims to give young people from the 

area something positive to do, so that they are less likely to get into trouble and ensure 

those who are at risk of offending can access mentoring support. 

Reducing youth crime and ASB is something that continues to feature heavily in the 

comments received from those taking part in the latest profile review consultation. 

There is a strong desire within the Allenton community for the provision of things for 

young people to do in order to “keep them out of trouble.”  

A Home Office document Preventing youth violence and gang involvement: Practical 

advice for schools and colleges (ISBN: 978-1-78246-125-8) suggests that “mentoring 

(where a mentor works closely with an individual to give advice, and help to identify and 

solve problems) can prevent future behavioural problems, if it is done well”. The same 

report also recommends “Parenting programmes that try to enable carers to fulfil their 

role effectively (effective for younger children, 3–12 years)”. This matches well with the 

Allenton Big Local funded activities in youth mentoring (delivered by Enthusiasm) and 

parenting support (delivered by Nacro). 

Feedback from the focus groups with young people and discussions with Enthusiasm 

youth workers show that the ABL funded support for young people is helping to address 

a need within the community. The youth club and other activities divert young people 

away from potentially negative behaviours and situations. Through the youth club they 

get to know other young people, build friendships, form positive peer relationships, and 

develop an affinity and sense of belonging with the wider community. 

When asked what sort of impact the ABL funded youth activities are having on the 

young people in the area, one of the focus group attendees said: 

“A massive impact… keeping young people off the streets… giving them 

something to do on a Friday night instead of just running around Allenton 

causing trouble around the shops.” 

A youth worker said: 
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“If young people didn’t have somewhere to go to on a Friday night – they’d 

be in out on the streets causing trouble or doing something that isn’t worth 

their while. When they come to the youth club, they’re like “Wow!”. “Now we 

can play football. Now we can do this, and now we can do that.” They’re like 

rockets when they come in here. It’s really busy and we’re getting even 

busier now.” 

Young people are subjected to a lot of peer pressure which can cause anxiety, stress, 

tension and other problems. When asked whether attending the youth club helped 

young people to overcome these problems and get on better with each other, the 

response from one focus group attendee was: 

“I think it brings people together, yes. Like if you’ve got a problem on the 

street you come here and then, if you’re arguing with someone in here, you 

can get your mentor and talk to them about it. That helps and the next 

minute you’re best friends [with the person you were arguing with] and 

you’re running round together.” 

A youth worker said: 

“The kids at Little Bounce come to us with their problems. They will be, like, 

“Oh so-and-so did this to me.” You say, “OK, come on.” You take both 

parties out of the room and ask them what happened. You suggest they say 

sorry and they are like, “OK, sorry.” “All right mate, let’s play again.” They 

just get on with it then. It’s really good to help them at this age, to instil 

positive qualities so they know how to deal with peer pressure or negative 

situations.” 

One noticeable change since the first Allenton Big Local Profile was drawn up has been 

the increase in the use of social media platforms, which are now accessed regularly by 

unprecedented numbers of people. Whilst the use of social media has many positive 

benefits, its use can also have a negative impact on people’s lives – especially amongst 

young people. A report written in January 2017 by Keir Irwin-Rogers and Craig Pinkney 

in association with University College Birmingham and catch-22.org.uk entitled Social 

Media as a Catalyst and Trigger for Youth Violence suggests a link between youth 

violence and the growing use of social media in the lives of young people. The report 
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highlights that some social media platforms are being used to “glamorise, display and 

incite serious acts of violence.” 

The Government document Serious Violence Strategy (April 2018) reports that whilst 

“the vast majority of social media usage has nothing to do with serious violence… a 

very small minority of use does, and while popularity of social media pre�dates the rise 

in serious violence, growth in smart�phones between 2011 and 2014 has transformed 

social media accessibility and created an almost unlimited opportunity for rivals to 

antagonise each other, and for those taunts to be viewed by a much larger audience for 

a much longer time period. This may have led to cycles of tit�for�tat violence.” 

During the focus groups we asked young people and youth workers whether they 

thought social media is having big impact on young people’s behaviours. Here are 

some of the comments received: 

“Social media is a massive platform for shaping behaviour. There are three 

things that young people love: fashion, games and music. Fashion is 

definitely going to influence young people. Music is going to influence them 

and the games that they play. Anything around those three, you always 

notice that – like Red Dead Redemption, that’s a new game that’s out and 

North Face jackets - everyone wants one of those. Everyone wants to listen 

to certain types of music that everyone else listens to. So, yes, social media 

is a massive, massive driver of that.” 

“Since social media has become so big, people do get bullied online. They 

have no escape now, so that makes things worse.” 

“Stories get put onto Facebook, which people share. Before, you could go 

home, close your door and forget about it until the next day when you went 

back to school. Now it’s constant, isn’t it? You go home and it’s there. 

Sometimes your mum sees things or your nan sees it.” 

The Allenton Big Local partnership may wish to address the changes in social media 

usage since the Allenton Big Local project began and consider how its commissioned 

youth activities could further promote the safe use of social media amongst young 

people or offer related activities.  
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With this point in mind, the following question was put to the focus group members: 

“You’ve talked about music, clothes, games… as being the things young people are 

interested in. Do you think there could be a way to use those things to devise creative 

activities to engage with young people? The comments were: 

“Going to a studio so that young people could make their own music.”  

“A fashion show maybe. How to make your own stuff or put a look together.” 

“Activities that use what you know they love, but in a positive way.”  

The Enthusiasm Trust ‘School Voice’ survey to measure young people’s happiness, 
safety, opportunities and perceptions, considered local opportunities that young 

people might get involved in. This section of the survey, which was completed by young 

people at two schools in the Allenton Big Local catchment area, produced the following 

results: 

 YES NO DON’T KNOW 

1. I take part in activities outside of school in my 
community once or twice a week? (Dance, sport, 
drama) 

41% 51% 8% 

2. I have been to a Youth Club in the last 3 months? 18% 74% 8% 

3. There are enough activities that I can get involved 
with locally as a young person? 

38% 39% 23% 

4. I would travel more than up to 30 minutes to get 
involved with something that I find fun? 

56% 26% 18% 

5. I would be interested in planning something that 
young people can get involved in locally after school? 

28% 45% 27% 

There are some opportunities for Allenton Big Local that arise from these responses: 

• Question 2 – the results suggests that support from Allenton Big Local to 

promote and advertise the youth club might further increase attendance.  

 

• Question 3 – shows that 23% of local young people don’t know about the 

opportunities available locally. This suggests a need for a community forum 

where local events (for adults as well as young people) could be advertised.  

 
• Question 5 – shows that 45% of the young people who responded to the survey 

would not be interested in planning something that young people can get 

involved with locally after school. This is a reminder that not every young person 



Page 39 of 76  Guidemark Publishing Ltd 2019 
 

wants to get involved in activities, regardless of how ‘interestingly’ or ‘creatively’ 

devised those activities are. 

Overall, feedback from the Allenton Big Local profile review surveys and focus groups 

shows that there is strong and ongoing demand for activities for young people. In some 

cases, this desire is driven by parents who would like to find something for their child to 

do (rather than directly from the children themselves). Feedback regarding the youth 

club and other activities for young people has been positive – both from the young 

people who attend and their parents. One parent said: 

“My son started youth club a few weeks ago. He loves it. For two hours he 

has that break and he mixes with other children. They are all so friendly. I’m 

still really clingy with my kids but the youth workers reassure you. When he 

comes home he’s just so happy and it’s nice to see. The youth club affects 

the whole community because it’s helped to clear the streets.” 

Several people talked about youth clubs that have run in the past, explaining that, 

although they had a positive impact on young people, when they eventually closed, 

things ‘kicked off’ again. One person said: 

“There was a time when there was a youth club above OzBox and that 

stopped for a while and things got worse again. Things definitely got worse 

when the youth club stopped. It had to be restarted again.” 

The focus group members felt that young people benefit from a structured routine, and 

that it is therefore important to continue to offer a youth club for young people. They 

commented: 

“Can you imagine taking the youth club away? All those young people would 

be like ‘What do we do on a Friday night now?’ They love it. They really do.”  

“At the youth club all the young people come together as a kind of ‘family’ – 

to play, to hang out and to chill. The dance sessions get the kids off the 

sofa, getting them to learn different things so that they can go home and 

show their mum. They are keeping fit and staying active.”  

One of the youth workers interviewed explained that the youth club is now run for two 

age groups (Little Bounce and Big Bounce). He said: 
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“By working with the young people in Little Bounce, by the time they get into 

Big Bounce they are hopefully going to be easier to support and there may 

be fewer problems. 

“The young people are doing these activities with us within the community – so 

they’re building that trust with us. So, if we are asked to mentor them, they feel that 

they already know us. They already have a certain level of respect for us and they 

are more likely to want to work alongside us as well.” 

Those who attended the focus groups felt that youth activities were still a vital part of 

Allenton Big Local’s Priority 2. One parent said: 

“If the youth activities stopped, there’s a danger things would go back to the 

way they were and then there will be a lot of residents who wouldn’t come 

out of their houses.” 

Another parent at one of the focus groups felt that there may be opportunities for a 

partnership with a local gym to offer an after-school club that would allow a certain 

number of young people to use the facilities. She said: 

“That would be perfect for teenagers. I know you have to be a certain age to 

use the gym anyway, I think it’s 11 or it might be 14. But if they’re taught 

how to use the equipment and someone is there with them, they will be OK.” 

Focus group members also suggested that Allenton Big Local could strengthen links 

with sports clubs and organisations, such as Derby County in the Community and 

Allenton United. One parent felt that this would be an activity that would get children out 

in the fresh air, exercising, working as a team, and learning about winning and losing. 

She said: 

“I think sport is the way forward. Something like athletics would get young 

people involved, get them interested and give them an outlet for their 

energy… somewhere to let off steam.” 

Another option would be sporting activities for both children and adults, linked to 

Allenton United. A member of Allenton United said: 

“With sport people look on it as just for children, but for me it’s an adult’s 

thing as well. I’ve got aspirations of having an adult’s team, a walking 
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football team, a disability football team - opening all those doors to people. I 

mean, a walking football team with the elderly residents would be absolutely 

awesome, wouldn’t it? I don’t think it should just be open to kids, I think we 

should offer multi-sports to everybody.”  

The above idea could be considered in conjunction with activities for older residents 

(see section 2.3.3 below). 

2.3.3 Priority 2 activity: supporting older residents 

Allenton Big Local provides funding for activities for local older, vulnerable or isolated 

residents. The aim is to encourage people to become positively involved in their 

community, have opportunities to take part in activities that otherwise they would not 

have access to, and reduce loneliness and isolation.  

Regular coffee mornings are held at Slaney Close in Alvaston and Handyside Court to 

encourage older residents to come out of their homes or flats and take part in an activity 

that offers them both refreshments and some company. Occasional trips are also 

arranged to take them to somewhere away from their usual environment. 

The online profile review surveys, ‘Make a Wish’ cards and focus groups all garnered 

comments that supported the delivery of activities for older residents or vulnerable 

groups. Comments included: 

“I hear a lot of the older people in Allenton/Alvaston saying they’re lonely. It 

would be nice to have something for them too.” 

“More places for the elderly and for disabled children.” 

“More groups for the elderly.” 

“More for local people to do, especially the elderly.” 

“Older people have given so much to us. I think it’s nice to give something 

back.” 

Many of the people attending the ABL funded coffee mornings at Handyside Court live 

in sheltered accommodation and are over 65. On a visit to one of the coffee mornings in 

November, they had this to say about the activities on offer for older residents: 
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“I’m enjoying it. It’s very nice. This is the first time I’ve been but I will 

definitely keep coming.” 

“If it wasn’t for the coffee mornings, I wouldn’t mix… and I like to mix. They 

are a nice crowd here.” 

“I went on the theatre trip, which I enjoyed. It was Guys and Dolls, I think. I 

like to go on trips and get out, although I prefer not to go too far. Chatsworth 

House or somewhere like that would be good.” 

“I went on the Trentham Gardens trip. I really enjoyed that.” 

“I come to the coffee mornings every time. It gets you out of the flat.” 

“I don’t come every time, only when someone can bring me.” 

“They should do more trips and things. That would be good.” 

“It’s good because you get to meet people and get out of your flat. You 

benefit from coming out because you see people and find out what’s 

happening.” 

“I like the coffee mornings. We usually have a raffle as well.” 

“We went to Trentham Gardens on a trip and it was very good. I went with 

my friend who pushed me around in my wheelchair.” 

“It was a bit cold when we went to Trentham Gardens, but nice. We took a 

picnic and it was lovely.” 

“The coffee mornings are a very good thing because they bring people 

together.” 

“I think people come to them because they’re free.” 

When asked whether there was anything else they would like to do, these were the 

responses: 

“I’d like to go to Bakewell. That would be a nice day out. We’d need good 

weather though. It’s better to have the trips in the summer months.” 
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“If we went to Bakewell we could go into the Bakewell Pudding shop for 

something to eat.” 

“There is no restaurant or shop now here at Handyside Court, so a trip out 

somewhere where we could have a meal would be a nice treat.” 

“YMCA offered to come here to do some exercise classes, but there has to 

be at least ten people and we would all have to pay £6 each. Exercising 

would be a good thing, but people don’t want to do it if they have to pay.” 

The carers/workers at Handyside Court said: 

“They really enjoy the coffee mornings. It gives them something to look 

forward to.” 

“It gets them together and they like to have a natter with each other.” 

The coffee mornings and activities are organised by volunteers from The Alvaston 

Residents Association (TARA). One of the volunteers commented: 

“They like to go on the trips, but they aren’t always easy to organise 

because we have to get wheelchair accessible transport which can be a 

problem.”  

In one of the profile review focus groups, several members of the group (who 

were parents) suggested ideas for intergenerational activities, that would bring 

together the older and younger members of the community. Here’s what they 

said: 

“Maybe a gardening project that they could work on with older members of 

the community. Something that everybody can do together. I know that 

children do, sometimes, like to spend time outside and doing gardening 

work and they could learn from the older people.” 

“I used to be a care worker and it’s true that older people do love being with 

babies and toddlers. If makes them feel like they’re young again. 

“I do know there are some lonely old people that would appreciate that.” 
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“What about a befriending scheme… visiting their houses if they can’t get 

out. Just someone to talk to. You’d be surprised how many old people don’t 

have family and they’re stuck inside 24/7 and they don’t have a life or know 

anyone.”  

Local residents do recognise the need for activities for older residents. 17.9% of 

residents selected ‘Support and activities for OLDER RESIDENTS’ as one of their three 

priorities for action. Ideas for intergenerational activities have been suggested by some 

residents, but these may be problematic to organise and may require additional support 

for the TARA volunteers who currently arrange activities. 

2.3.4 Priority 2: Identified gaps  

Whilst feedback from the consultation was supportive of the current activities being 

delivered under Priority 2: Improving Life Skills, there were some activity gaps that 

emerged from the discussions.  

One was a lack of activities for younger children. Once they leave nursery and start 

school, children have few opportunities to take part in activities locally until they reach 

the age of 11, when they can attend youth club. 

Comments on this issue were received in the focus groups and in the survey, including 

the following:   

“There are no activities for mid kids aged 5 to 11 years old. Sports activities or 

young youth/children groups are needed.” 

“There’s a group aged between 5 and 10 who have absolutely nothing to do. 

I have children in that age group and I know that there’s very little in this 

area for them.” 

“I’d say 5 to 10 is the most important time really… I think that’s the time 

when you need to influence them and encourage them into things.” 

“My daughter’s been to Rainbows, but there aren’t always places available. 

I know there’s a two year waiting list for Shelton.” 

“There needs to be something from 5… more for junior age really.” 
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There are existing groups such as Derby Athletics, the Brownies and Rainbows that 

meet locally, but very few of the people we consulted knew about these groups. This is, 

again, perhaps something that Allenton Big Local could help to promote through the 

ABL Facebook and Twitter pages and the noticeboard on the high street. 

Allenton Big Local is delivering regular activities for young people aged 11 or older, and 

there are a few younger children involved in the weekly street dance classes. However, 

overall, there seems to be a lack of activities for the 5 to 10 year olds. As the next 

Allenton Big Local plan is developed, the partnership should discuss how activities 

could be included to bridge this gap.  

The other need that emerged from the focus group discussions was a desire for a 
group for parents of children with additional needs. Ideally, this would be a place 

where both parents and children could meet to socialise, share information and discuss 

issues.  

This need was identified through comments in the survey and the discussions in the 

focus groups. Some of the feedback that highlighted this issue is shown below: 

“I’d like to see a group for people with special needs because there is 

nothing locally. I’ve got two special needs children and obviously they go 

to other things, but they don’t always feel accepted because everybody 

else is different. So, I’d like to see something local where I could take my 

children and they felt accepted and they felt like they belonged there. A 

place where there is no judgment of ‘you’re different’ and ‘you do this and 

we do it this way’. That is a very big thing. There is nothing in the local 

area for special needs children.”  

When asked what form they would like that group to take, comments from 

those interested in a group for parents with additional needs children 

included: 

“Like a little after-school youth club where they can be themselves and 

where there is no-one to judge them. Going out into the world there are a 

lot of judgmental people and [additional needs children] need somewhere 

safe where they can go to feel that – if they are going to have a meltdown 

– they aren’t going to be judged for it.”  
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“My oldest has got ADHD and he behaves quite young for his age, but 

he’s quite tall and stocky – so he looks older and people always judge 

him.” 

“Sometimes it frightens people and that’s why they react the way they do. 

They don’t know how to react. My youngest boy is autistic, but it’s more 

people and crowds that he doesn’t like. You have to stick with a routine.” 

“Yes, there definitely needs to be something for children with special 

needs in the area.” 

“I think this is a big thing around this area because there are more 

children being diagnosed with autism. Both of my girls are autistic and 

finding something that they enjoy and feel comfortable doing is very 

difficult.”  

“You can go to soft play but then, of course, it’s noisy and you’ve got all 

the other kids. As soon as it gets busy, that’s it. You’ve got to go.”  

“It would need to be a group run by adults who understand and are 

prepared to know what the child is like and be able to deal with them 

when they have a meltdown.” 

“I don’t go to things because of my son’s behaviour… because a lot of 

people don’t understand. It can cause arguments.”   

“It can isolate you and your child. When people don’t understand what’s 

happening, they assume that your son is misbehaving when, of course, 

he isn’t.” 

Two of the people attending the focus groups talked about applying for 

Community Chest funding to set up this kind of group, but the Allenton Big 

Local partnership might also want to consider whether they would like to 

formally include this activity as part of their next plan.  

2.4   Profile review – Priority 3: Opportunities for training/ employment 

The initial consultation carried out by Allenton Big Local showed that local people 

wanted to see the creation of opportunities for training and employment to be one of the 

funding priorities. The partnership intended this priority to have two outcomes:  
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1) Big Local residents will have improved work related skills.  

2) There will be improved opportunities for employment for Allenton Big Local 

residents.  

2.4.1 Priority 3 activities: Work Club and Bursary Scheme 

To achieve the agreed Priority 3 outcomes, two areas of activity were agreed:  

• Reducing barriers for Allenton Big Local residents to enable them to 
develop employment skills and opportunities – by delivering a weekly Work 

Club in Allenton that could be accessed by job seekers and those looking to 

improve their career prospects.  

 

• Create opportunities for local residents to gain new skills, training and 
work experience – this aim is supported through the Allenton Big Local Bursary 

Scheme.  

The Work Club is funded by Allenton Big Local and delivered by Derby Adult Learning. 

It is held on Mondays (except bank holidays) at the Allen Park Centre. It offers support 

with job searches, CV writing, interview skills and provides access to computers for the 

internet and printing.   

One of the users of the Work Club is also a volunteer, offering help and support to other 

job seekers at the club. He said: 

“I attended an ECDL computing course here in Allenton, which was 

arranged through the Work Club. This was a really convenient venue 

because it meant that I didn’t have to spend money on bus fares getting to a 

course in town.  

“More people need to know about the facilities and support available at the 

Work Club. At the moment, most of the people that attend are mature 

adults, but there are a lot of young people in the area that could benefit from 

coming here. The library is also a useful local resource that people should 

be encouraged to use, especially young people.” 

A female Work Club member said:  
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“Coming to the Work Club makes finding and applying for jobs much easier 

and there’s always lots of information available. Using the computers here is 

a lot better than having to use my phone.” 

Another said: 

“The Work Club helped me with my CV, job searches and getting my life 

organised around getting work. The advisors are really friendly and helpful. 

They put you at ease and give you confidence in yourself. In fact, everyone 

who uses the Work Club is helpful and friendly. They talk to each other, 

encourage each other, and support each other with things like IT. Being part 

of the Work Club worked out well for me and I’d definitely recommend it to 

others.” 

As part of the profile review, we talked to one of the Work Club advisors to ask what the 

club had achieved in the first years of the Allenton Big Local project. He said: 

“21% of people in the last year who’ve engaged with the Work Club have 

gone on into employment. We’ve also been able to create volunteering 

opportunities within the Work Club and every person taken on as a 

volunteer has gone on into work. The club helps to build people’s 

confidence and self-esteem. 

“When a job club is run properly, it isn’t just somewhere to go along to 

because the Job Centre tells you to. The Work Club in Allenton has a 

community feel and it’s relaxed. We play music and provide tea, coffee and 

biscuits – and people bring things in too. Someone who owned bees 

brought in some honey and shared it with the other members of the Work 

Club. Being part of the club instils a desire for people to help each other, not 

just sit at the computer. 

“It’s not about having a noticeboard with jobs on it. People come here 

because they feel welcome, and we offer good facilities, including printing 

facilities which are very important for people on universal credit.” 

The Work Club sometimes offers other activities when time permits. For instance, the 

club ran a one-off interview skills session, although fewer people turned up for the 

session than had booked. The advisor put this down to the fact that many Work Club 

attendees have chaotic lives. He said:  
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“The real strengths of the Work Club in the Allen Park Centre is that it offers 

good, reliable technology and a relaxed, welcoming atmosphere. We care 

about people and understand the barriers to work they are facing. 

Worklessness is an issue in the Allenton area. Some people who attend the 

Work Club are third generation workless.”  

Feedback from the Work Club advisor suggested that attendance at the club could be 

improved by increasing awareness of the Work Club within the community, as there are 

still a lot of people who don’t know it is there. Derby Adult Learning has publicised the 

club regularly, using posters and flyers. However, the advisor felt that word-of-mouth 

and social media posts are the best way to publicise the Work Club. This may be 

something that Allenton Big Local could help with. 

He also felt that the current location at the Allen Park Centre wasn’t ideal, because the 

building isn’t very central or visible within the community. The St Martin’s Community 

Centre could be a better location, but the disadvantage there would be the lack of 

computers (which the Allen Park Centre already has in place). He said: 

“Regardless of where the Work Club is held, it needs to be delivered by 

people who are qualified to provide advice and guidance, and Derby 

Adult Learning has people with the necessary qualifications to do this. 

The Derby Adult Learning Pathway to Employment team also has a 

thorough understanding of the job market and the barriers facing people 

in their careers.”  

Some of the people who have attended the Work Club have gained an employability 

skills qualification through online learning, working in their own time. To get the 

qualification they sit a Level 1 assessment (with 30 multiple choice questions) and must 

answer 20 out of 30 questions correctly to get a certificate (an AIM Award). The advisor 

said: 

“For some people who have taken this qualification through the Work Club, 

it is the first time they have passed a test or got a qualification. It often gives 

them the confidence to go on and do other things or further qualifications. 

One person who passed the Level 1 AIM Award went on to take maths and 

English courses. It gives people a taste for achieving, self-belief and 

motivates them to do more.” 
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Feedback from the Work Club advisor and users of the club suggest that there is an 

ongoing need for a Work Club in the Allenton area. On average, 11 or 12 people attend 

the Work Club at any one time. It relies on having good, reliable IT to make it work, 

because people who attend haven’t always got access to their own computer or the 

internet at home, so they rely on using the computers when they go to the Work Club. 

If funding for the Work Club continues in the next Allenton Big Local plan, ABL could 

support the promotion of the Work Club by advertising it on the ABL Facebook and 

Twitter pages or on Spotted Allenton. 

When asked whether he felt Allenton Big Local should continue to fund the Work Club, 

the advisor said: 

“Yes, the need is definitely still there. I no longer run the Work Club every 

week because I’m working on another project, so other advisors are now 

involved – but I know the attendance is consistent, and the local 

employment statistics for the area speak for themselves. Unemployment 

levels here are higher in Allenton than the city average, and skill levels are 

lower. People who come to the Work Club can be referred to new courses 

and this raises their awareness of what they can achieve. 

“The Work Club helps people to spot the opportunities around them. The 

club also offers a sense of camaraderie and they inspire each other with 

their achievements. For some, the Work Club also combats loneliness - 

especially for single people. Coming to the Work Club helps to keep people 

grounded and in touch with others.”  

The employment statistics on page 11 of this report show that 3.2% of people in the 

Allenton Big Local area claim unemployment benefit, compared to an average of 1.8% 

across the rest of the East Midlands. A higher percentage of residents in the Allenton 

Big Local area are also in lower paid jobs, compared to the East Midlands as a whole. 

This links with the statistics on page 19 of this report that show that local residents have 

fewer, or lower level qualifications that the East Midlands average.  

One of the ways that Allenton Big Local has tried to redress this imbalance is through 

the provision of a Bursary Scheme, which offers up to £500 of financial support for 

course fees in any one academic year, plus up to a further £500 for nursery or care fees 

for those who have childcare or other care responsibilities (where care fees are incurred 

as a direct result of the bursary recipient attending their course). 
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There has been a steady take-up of bursary funding since the scheme was launched. 

More recently, the scheme was extended to offer support for driving lessons and 

workwear (up to £250 in any one year). One of the bursary applicants said: 

“I’ve applied for support for driving lessons and work attire. I think the 

Bursary Scheme is good because it’s encourages people to get a different 

skill in life.” 

Aside from the Work Club and Bursary Scheme, identifying other potential Priority 3 

activities has been a challenge for Allenton Big Local. Some local businesses were 

approached initially to offer support for training, but there was very little take-up. Even 

though the Bursary Scheme has been successful, applications have not yet exceeded 

the annual budget allocated to this funding pot. Motivating people to gain new 

qualifications and raising their aspirations is not straightforward. The people attending 

the focus groups were asked for their opinion as to how to support job seekers and 

encourage residents in the ABL area to learn new skills to increase their employability. 

One said: 

“It’s hard to get adults involved with studying again. If they want to study, 

they’ll study. Those who don’t, won’t. It’s easier to tackle them while they’re 

in school and get them to have big aspirations. With the adults it’s a bit more 

difficult.” 

Another said: 

“It’s breaking that cycle of generational joblessness. Many have seen their 

Mum not work or their Dad not work. Naturally they’re going to think like 

that. If we can get them from when they’re in the schools, even though 

they’ve seen their parents go that way, we can get them to understand that 

they don’t have to.” 

During the consultation, members of one of the focus groups suggested that ABL could 

fund a course for local people to help improve their maths and English. One said: 

“What about a course that adults could do to help them help their children 

with their school work? Things have changed so much now compared to 

when we were at school – so maybe something like brushing up your IT 
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skills, basic maths and English. Those kind of skills can improve you as a 

parent, but you can also use them to get a job once your kids are at school.” 

There were other ideas and suggestions that emerged during the consultation, 

including: 

• Motivational speakers to talk to job seekers or young people at schools. 

• Organising an information event at St Martins, bringing together different 

organisations, support groups and local employers. This would be to support 

people who are looking to get a job or improve their skills or qualifications 

(similar to a jobs fair, but to include wider information that might be of benefit to 

local families). 

• A presentation evening for Bursary Scheme learners to recognise their 

achievements and motivate them to continue studying. Family and friends could 

be invited along to the event. 

• An ABL sponsored award for local apprenticeships. 

• A Webster Stratton Incredible Years style parent training programme to help 

local parents instil good behaviour in their children. This could be held at St 

Martin’s.  

• Arranging a beginners course to learn basic British Sign Language. 

The Allenton Big Local partnership may wish to discuss whether there is funding 

available to pursue any of the activity ideas above. 

2.4.2 Priority 3: Exploring demand for creative courses  

As part of this consultation, Derby Adult Learning asked for questions to be included in 

the focus groups to establish whether or not there would be interest locally in a series of 

creative courses in the summer of 2019. 

The majority of focus group attendees showed interest in the courses but, overall, felt it 

would be best to deliver them in the six weeks school summer holiday as an opportunity 

for parents and children to learn together. Creative activities such as painting, drawing, 

card-making, jewellery making, collages, dance and music were discussed. Those 

consulted felt that six weekly sessions would work best, as this would give the children 

something to look forward to each week and prevent them getting bored during the 

school holiday. The consensus was that these kind of activities would appeal more to 
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younger children, which suggests this activity could be tied to the identified gap in 

activities for children aged 5 to 10 years (see section 2.3.4). 

Those consulted said: 

“I think that’s something that my younger daughter would be interested in, 

but my son is a teenager, so I don’t think he’d be interested.” 

“Children do like crafts and friendship and things like that, but it’s not always 

available for everybody. There needs to be something from 5… more for 

junior age really.” 

“There would definitely be interest in the younger end. They like things like 

colouring, art, making things.”  

“Making things, yeah. It’s fun, isn’t it? It’s not just like sitting down and 

listening to someone talk.”  

“My nephew loves things like that and he’s ten, so yes. I definitely think 

younger people would like that.” 

“Young people definitely need things to do during the school holidays. They 

do. All ages. They need that routine. During the summer, six weeks is too 

long. There are the young people who aren’t involved with Enthusiasm who 

don’t have anything to do at all in this area during the summer holidays. It’s 

really frustrating. So it would definitely appeal to them, especially the 

younger ones.” 

“I suppose you do get to do things like that with the really young ones. You 

get to go to parent and toddler groups and do stuff like that together. But 

then, when they reach that forgotten age bracket, they don’t get to do 

anything much really. I’d definitely be up for going with my kids to do some 

art or colouring.” 

“It should be for adults and children together, because then you’ve got an 

opportunity for bonding. Adults won’t necessarily just turn up on their own, 

but if you include their child – definitely.” 
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“Bringing the children along is the best thing you could do. When you bring 

your children, people will open up. Adults will open up then, whereas when 

they’re on their own, they might not.” 

“Weekly sessions would be best. It would be something to look forward to 

and it would be an opportunity for mixing with others. I don’t have any 

parenting things that I take my children to.” 

“What about something like ‘Allenton’s Got Talent’. Get people down and 

have a competition and find a winner.” 

Involving both children and parents would encourage parent/child interaction. One 

person said: 

“Working with younger children is a great way to change perceptions and 

break negative cycles. The earlier you work with people, the more chance 

you have of making a difference because they are more impressionable and 

not so cynical.” 

The creative sessions would be a chance for parents and children to have fun spending 

time together. Taking part would demonstrate to both adults and children that learning 

can be fun and creative. By making something that they could take away at the end, the 

participants would feel rewarded and productive.  

If this is to be included as an activity in the next Allenton Big Local plan, the partnership 

will need a formal proposal from Derby Adult Learning, outlining what activities are 

planned and what the agreed outcomes will be. 

2.5 Involvement with Allenton Big Local 

55% of those who completed the Allenton Big Local survey in 2018 had heard of the 

Allenton Big Local project, and many of those who were interviewed or who attended 

the focus groups had taken part in Allenton Big Local activities. 

As part of the profile review consultation, the ABL partnership requested that 

participants be asked about ABL meetings and whether they would be interested in 

joining the partnership. One person did express, and details have been passed on to 

the Plan Co-ordinator to follow up. Regarding the timing of meetings, most people felt 
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that the current 5pm start time could put people off getting involved. At that time of day, 

they said, people were either feeding their families or still at work. The comments were:   

“Maybe you could have some meetings during the day time and some 

meetings in the evening to suit everybody.”  

“Five o’clock is not a good time for people who have children. They might 

have to pay for a babysitter if they wanted to attend the meetings.” 

As the ABL partnership develops the next plan, they might want to consider ways to 

encourage new members to join the board and discuss whether varying the times of the 

meetings would stimulate more interest from residents in getting involved. They could 

also consider setting up a less formal sub-group for residents and associates who are 

interested in the Allenton Big Local project, but who don’t want to join the formal 

partnership. The idea of a sub-group was put to those attending the focus groups and 

there was interest from several people, who said that they would be interested in going 

along to those kind of meetings. 

“A sub-group, maybe during the day, where you could dip in and out of 

when it suited you. Yes, that would work better.” 

“A meeting where local residents could meet up for a natter, exchange 

news and talk about Allenton Big Local activities? That sounds good.” 
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Section 3 – Executive summary 

3.1 Allenton Big Local priorities 

The profile review consultation has drawn on the experiences, knowledge and needs of 

local residents. The feedback received from them has featured some recurring 

comments and shared concerns and ideas for making things better for the community.  

Overall, the feedback from the discussions, focus groups, surveys, interviews and other 

resident feedback endorses Allenton Big Local’s three existing priorities and supports 

the kind of activities being delivered. When asked about the current priorities and 

activities, residents said that they felt they were still valid and relevant, were addressing 

the priorities, and having an impact. Those who had engaged or benefited directly from 

ABL activities said that being involved had made a positive difference and they were 

satisfied with what had been delivered.   

The online survey, which was completed by 131 people, asked the question: What do 
YOU think Allenton Big Local’s priorities for action should be? Respondents were 

asked to select THREE choices from eight options. The survey results were: 

 

 

 

 

The top five choices (in order) were: 

• Support and activities for children and families (55.4%) 

• Support and activities for young people (51.8%) 

• Reducing crime and improving safety (50.6%) 

• Better community facilities and events (38.6%) 

• Help with employment and jobs (32.5%) 

These choices tie in nicely with existing activities delivered within the three current 

Allenton Big Local priorities, which are: 

 

Help with employment and jobs 

Support/activities for young people 

Support/activities for children and families 

Support/activities for older residents 

Support/activities for vulnerable adults 

Health and wellbeing activities 

Reducing crime and improving safety 

Better community facilities and events 

Improving the local environment 
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• Priority 1: Strengthening Community  

• Priority 2: Improving Life Skills 

• Priority 3: Creating opportunities for training and employment 

Those completing the profile review survey were asked to indicate from a list whether 

certain activities would be of interest to them or their families if Allenton Big Local were 

to fund them (respondents were able to choose as many options as they liked). The 

results are shown below: 

 

 

 

 

 

3.2 Resident’s perceptions of the area 

The statistics in section 2.1 of this profile review report show that  

• 100% of Allenton Big Local residents are living in an area of high crime levels 

• 89.6% of residents are living in the most deprived 20% of areas of England by 

Indices of Deprivation (compared to an average of 18.3% across the rest of the 

East Midlands). 

The profile review consultation prompted mixed reactions to perceptions of crime in the 

area. The comments received through the survey suggest that there are real concerns 

about crime and safety in the area. However, during the focus groups, where more in-

depth discussions took place, there were some comments about positive changes that 

have taken place over the last few years. Focus group participants felt that there are 

now fewer young people hanging around on the streets, and gangs are less of a 

problem. Nevertheless, it was clear that there were still incidents of anti-social 

behaviour taking place and concerns that young people are being drawn into ASB. 

When asked ‘In GENERAL, how safe is your community?’ in the 2018 annual 

perception survey for residents, only 22% said ‘safe’ or ‘very safe’, (compared to 53.5% 

in 2017). 

Opportunities to improve your skills or qualifications 
Helping you to manage your money and learn to budget 

Healthy eating /cookery sessions 
Exercise sessions to improve your health and wellbeing 

Dietary advice to help you maintain a healthy weight 
Help to give up smoking  
Events for the community  

Community initiatives to improve the local environment 
Personal or family support 
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Youth violence is a rising issue on the national agenda and feedback from a survey of 

13-14 year olds carried out by Enthusiasm in local schools, shows that 70% of 

respondents had witnessed violence between young people, and 33% knew someone 

in their school who had carried a weapon. Social media usage has increased rapidly 

during the first years of the Allenton Big Local project and, whilst the use of social media 

has many positive benefits, it can also have a negative impact on people’s lives – 

especially amongst young people. The Catch-22.org report (Keir Irwin-Rogers and 

Craig Pinkney, 2017) in association with University College Birmingham suggests a link 

between youth violence and the growing use of social media in the lives of young 

people.  

The profile review consultation has also generated many positive comments about the 

local area. People clearly like shopping in Allenton – 48.9% of survey respondents 

selected ‘The local shops and other facilities’ as the thing they liked best about the area. 

However, people would also like to see improvements to the shopping area, particularly 

around The Mitre and Allenton Market. They would also like to see a wider variety of 

shops on the high street.  

People have welcomed the refurbishment of St Martin’s Church and Community Centre 

The community centre and Chatterbox Café are having a positive impact on the 

community and are becoming a focal point for events, meetings and activities. 

3.3 Allenton Big Local activities 

The annual Christmas event continues to be popular with local residents and, for some 

families, has become a much anticipated annual tradition. In 2018 the event was held at 

St Martin’s Church and Community Centre – a move that was well-received by those 

attending. In terms of other events, feedback from the consultation showed that people 

would, if possible, like to see other community events at other times of the year. 

The Community Chest fund receives a steady number of applications each year, and 

the groups that have benefited have been appreciative of the support they have 

received. The Community Chest provides a flexible pot of funding that ABL residents 

can access and that can also be used by the ABL partnership to respond quickly to any 

issues that may arise within the community.     

Allenton Big Local has funded a family support service for local parents, for which there 

is ongoing demand and need for many local families. The specialist service is delivered 
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by Nacro. Parents who have received support from the scheme in the past praised the 

quality of the service during the recent consultation. Until the closure of the nursery at 

Nacro, the organisation also provided cookery classes for local families.   

Allenton Big Local is funding activities for young people through the youth clubs, 

mentoring and weekly dance sessions delivered by Enthusiasm. Comments from the 

profile review survey and focus groups show that there is strong demand for activities 

for young people in the Allenton Big Local area and feedback on these activities has 

been positive. 

Allenton Big Local supports activities for older residents, primarily through regular 

coffee mornings at Slaney Close and Handyside Court. Occasional trips are also 

arranged to local attractions. The older residents consulted as part of this review said 

that they enjoy attending the coffee mornings and trips, as it gives them an opportunity 

to get out and socialise with other people.  

Opportunities for training and employment is Priority 3 in Allenton Big Local’s plan. 

Funded activities to achieve this outcome consist of a weekly Work Club, held on 

Mondays and delivered by Derby Adult Learning; and a Bursary Scheme which 

provides financial support for ABL residents who want to learn a new skill. The Work 

Club has a steady attendance and has resulted in several success stories, with 21% of 

the people who’ve engaged with the Work Club in the last year going on into 

employment. Take-up of the Bursary Scheme does not usually exceed the annual 

budget allocated, but the scheme has supported many people to gain new qualifications 

and skills, including driving. 

3.4 Identified activity gaps and opportunities  

During the profile review consultation, feedback from both the survey and focus groups 

identified a lack of activities for younger children in the 5 to 10 years age group. The 

ABL partnership should consider what kind of activities might be delivered to fill this gap 

and meet the needs of younger children in the area.  

The profile review consultation also highlighted a desire for the provision of a support 

group for parents with children with additional needs. This issue was identified in more 

than one of the focus groups and was also discussed in some of the one-to-one 

interviews with local parents.  
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The research carried out as part of this review threw up both positive and negative 

comments regarding the shopping area in Allenton. Some of the ‘wish list’ items are not 

within ABL’s sphere of influence, but the partnership may want to consider the potential 

to develop closer links with local traders. There are opportunities to support local trade 

through initiatives such as events or performances on the high street. These would help 

to strengthen the community, attract shoppers to the area, and boost the local 

economy. 

Crime, safety and anti-social behaviour are a concern for many local people. The 

current Allenton Big Local Delivery Plan states that: “The local police already work with 

local people on Crime Reduction initiatives and the Partnership group do not want to 

replace activities that should be provided by the police or other agencies. The emphasis 

will instead be on 'Increasing Participation' and 'Increasing Happiness'. The indirect 

outcome of some of the existing activities may be a reduction in crime, on the basis that 

if local people feel more pride for their area they are more likely to want to protect it. As 

the next ABL Plan is developed, and in light of the latest feedback and emerging trends, 

the partnership may wish to review this approach to determine whether a more direct 

strategy is needed. 

At the request of Derby Adult Learning, the profile review focus groups have explored 

whether there would be demand and interest in creative/arts activities in Allenton next 

summer. Reactions to this idea have been positive, but the majority of people 

suggested that the activities should be for parents and children to do together and 

delivered as weekly sessions during the six week summer holiday. This would 

encourage shared learning and parent/child interaction, as well as alleviating school 

holiday boredom. Feedback suggests that these kind of activities would appeal more to 

younger children, so this could also be an opportunity to deliver an activity for the 5 to 

10 year age group (along with their parents). 

In order to generate more interest in Allenton Big Local, the partnership should consider 

a variation of the timings of its monthly partnership meetings to make them more 

accessible to a wider group of residents. They may also want to consider establishing a 

sub-group of residents who meet in a less formal setting (perhaps at St Martin’s 

Community Centre). The consultation suggested that there would be interest in a sub-

group if the meetings were held during the day. 
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One of the other factors for consideration by the Allenton Big Local partnership is 

how/whether any of the current activities could be sustained beyond the life of the 

Allenton Big Local project. Whilst there are still up to five years remaining of the ten-

year project, it is never too early to explore ideas for making activities and events self-

sustaining in the longer term.  

Finally, the consultation has highlighted several ways in which Allenton Big Local could 

help to promote local activities on social media or perhaps by establishing a ‘What’s on 

noticeboard’ or forum. 

3.5 Action points for the partnership to consider  

The profile review consultation shows that, overall, local residents agree that the 

Allenton Big Local priorities are still the right ones and they are happy with the activities 

that have been delivered to date through the project. However, local residents face 

plenty of challenges and additional activities will always be welcome.  

The information gathered from this profile review has been précised in this report to 

provide the Allenton Big Local partnership with an update on local statistics, 

perceptions, challenges and needs. Big Local projects are resident-led, and decisions 

on how Big Local funding is spent in Allenton must be made by the resident members of 

the partnership. The partnership must draw its own conclusions from the profile review 

feedback and consider how best to respond to existing and emerging needs as they 

formulate the budget for the next plan.  

It is recommended that the following key issues form an essential part of those 

discussions: 

• What kind of activities might be delivered to fill the identified activity gap to meet 

the needs of younger children (aged 5 to 10)?  

• Should the partnership build some provision into the plan for the delivery of a 

support group for parents with children with additional needs? 

• What is the potential to develop closer links with local traders, or opportunities to 

support local trade through initiatives such as events or performances on the 

high street? 

• Is the partnership’s approach to addressing crime and safety in the area still the 

right one, given the consultation feedback and emerging trends in youth 

violence? 
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• Does the partnership want to support the provision of creative/arts activities in 

the ABL area and, if so, should these be targeted specifically at children aged 5 

to 10 and their parents (to help fill the activity gap for that age group)? 

• Is the partnership willing to consider varying the timings of its monthly 

partnership meetings to make them more accessible to a wider group of 

residents and/or set up a less formal sub-group for residents? 

• When should the partnership and its delivery partners start to plan for how and 

whether the current project activities might be sustained beyond the life of the 

Allenton Big Local funding?  

• Which activities and opportunities can Allenton Big Local help to promote, and 

what is the best way to do this? 
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Allenton Big Local Profile Review 
The 10-year Allenton Big Local project has reached its half way point and we’re now 
planning for the next stage of the project. 

We need to know what is important to the Allenton Big Local community. If you live or work in the area, 
please take a couple of minutes to tell us your views. We will then use your feedback to help us decide how 
to invest Big Local funding in Allenton. You can find more information about the Allenton Big Local project at 
www.biglocalallenton.co.uk. 

1. How old are you? 
 

r      12 or under 

r      13 - 18 

r      19 - 40 

r      41 - 65 

r      65 or more 

r      Prefer not to say 

2. Are you male or female? 
 

r      Male 

r      Female 

r      Prefer not to say 

 

3. What is your ethnicity? * 
 

r      Prefer not to say 

r      White or White British 

r      Black or Black British 

r      Asian or Asian British 

r      Mixed 

r      Other:  _____________________________________________ 

APPENDIX 1 – Survey questionnaire 
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4. Please tell us what you LIKE BEST about the Allenton area. * 
(Select ONE thing only) 

 

r      The friendliness of the people and sense of community 

r      The local shops and other facilities 

r      Its closeness to Derby and the facilities on offer in the city 

r      Good local transport links 

r      Local events in Allenton 

r      Feeling of belonging / family roots 

r      Quality of local services (such as schools, Police and GPs) 

r      Support from local community groups and organisations 

 

5. What would like to see IMPROVED in the area? 
(Please write your answer below) 
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6. Which street do you live on? * 
Using the alphabetical list below, please circle the name of your street. If your street is not listed or you live 
outside the area, please tick the box next to the first option 'My street is not listed below'. 

r      My street is not listed below  

(If you have selected the above option, PLEASE GO STRAIGHT TO QUESTION 14) 

Adrian Street Kempton Park Close 

Allen Street Kettlewell Close 

Amber Street Kiwi Drive 

Arlington Drive Lansdowne Avenue 

Ascot Drive Latimer Street 

Ashby Street Laurie Place 

Bemrose Road Longbridge Lane 

Bennett Street Lord Street 

Benson Street Lowe Street 

Bentley Street Mandarin Way 

Bingham Street Marina Drive 

Booth Street Marlborough Road 

Boulton Lane Marsden Street 

Brackens Lane Matthew Street 

Brigden Avenue Mellor Street 

Brindley Court Merrill Way 

Brookhouse Street Moorhead Avenue 

Buchan Street Neilson Street 

Burbage Place New Victoria Court 

Campbell Street Osmaston Road 

Carter Street Penalton Close 

Chadwick Avenue Peveril Street 

Chalkley Close Pippin Gardens 

Chellaston Road Pontefract Street 

Cheshire Street Poole Street 

Cockayne Street North Radford Street 
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Cockayne Street South Rowena Close 

Coleman Street Rowland Street 

Collis Close Sandown Road 

Corby Close Shelmory Close 

Cranwood Close Shelmory Close - Shannon Houses 

Crewton Way Shelmory Close - Slaney Houses 

Dalkeith Avenue Shelton Gate Close 

Duesbury Close Sinfin Fields Crescent 

Dunstall Park Road Slaney Close 

Durward Close Stamford Street 

Excelsior Avenue Stanley Road 

Fenwick Street Stanley Road - The Crescent 

Fisher Street Tennyson Street 

Flamstead Street Terry Place 

Flint Street Thirsk Place 

Frederick Avenue Tower Street 

Friary Avenue Turner Street 

Gala Drive Uppermoor Road 

Gosforth Road Varley Street 

Greatorex Avenue Waverley Street 

Griffin Close West Dene Avenue 

Harrington Street West Grove 

Harvey Road Westgreen Avenue 

Haydock Park Road Westwood Drive 

Holtlands Drive Wetherby Road 

Hutton Street Whinbush Avenue 

Jefferson Place Whitehurst Street 

Johnson Avenue Whittington Street 

Jubalton Close Wilkins Drive 
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7. What do YOU think Allenton Big Local's priorities for action should be? * 
(Please choose the THREE things you think are most important) 

       

r      Help with EMPLOYMENT and JOBS 

r      Support and activities for YOUNG PEOPLE 

r      Support and activities for CHILDREN and FAMILIES 

r      Support and activities for OLDER RESIDENTS 

r      Support and activities for VULNERABLE ADULTS 

r      HEALTH and WELLBEING activities 

r      Reducing CRIME and improving SAFETY 

r      Better community FACILITIES and EVENTS 

r      Improving the local ENVIRONMENT 

 

8. Which of the following activities would be of interest to you or your family if we were 
to fund them?  

(Choose as many options as you like) 

 

r     Opportunities to improve your skills or qualifications 

r      Helping you to manage your money and learn to budget 

r      Healthy eating /cookery sessions 

r      Exercise sessions to improve your health and wellbeing 

r      Dietary advice to help you maintain a healthy weight 

r      Help to give up smoking 

r      Events for the community 

r      Community initiatives to improve the local environment 

r      Personal or family support 

 



Page 68 of 76  Guidemark Publishing Ltd 2019 
 

9. Is there anything else you think we should fund for the area?  
(If so, please tell us in the box below) 

 

 

 

 

 

(The following questions are part of our annual survey to measure how residents feel about the 
area). 

10.  How happy are you living in the area? * 

   1    2    3    4    5 

Very UNHAPPY m m m m m Very HAPPY 

 

11.  How would you rate the sense of community where you live? * 

       1        2        3        4        5 

Very WEAK  m m m m m Very STRONG 

 

12. In GENERAL, how safe is your community? * 

          1        2         3         4         5 

Very UNSAFE m m m m m Very SAFE 

 

13. How safe do YOU feel living in your community? * 

          1        2         3         4         5 

Very UNSAFE m m m m m Very SAFE 

 

14. Would you be interested in taking part in a short focus group event at St Martin’s 
Community Centre in November? * 

(This would be an opportunity for you to share your views on what it's like to live and work in Allenton. Hot 
drinks and refreshments will be provided) 

 

 



Page 69 of 76  Guidemark Publishing Ltd 2019 
 

r      Yes  

r      No (PLEASE GO STRAIGHT TO QUESTION 16) 

r      Maybe 

 

15. If YES or MAYBE, what time of day would you prefer to attend a focus group?  

 

r      Morning 

r      Afternoon 

r      Evening 

Please let us know your email address so that we can send you an invitation once a date for 
the focus groups has been agreed. * 

Email: 

 

Telephone (optional): 

 

16. Finally, have you heard about the Allenton Big Local Project? * 

 

r      Yes 

r      No 

17. If YES, where did you hear about Allenton Big Local? 

       

r      Someone told me about it 

r      I have taken part in an Allenton Big Local activity 

r      I went to the Allenton Big Local Christmas Santa event 

r      Through a poster. leaflet or website 

r      Other (such as Facebook or Twitter):   ________________________ 

THANK YOU FOR TAKING THE TIME TO COMPLETE THIS SURVEY. YOUR FEEDBACK IS 
IMPORTANT TO US
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APPENDIX 2 – Verbatim comments 

Question 5 - What would like to see IMPROVED in the area? 

• Improvements to the market area. 

• More for people to do. 

• Crime. Youth violence. Actually being able to walk around with the fear of something 
happening. 

• Everything needs improving. Allenton is getting worse!!! Knife crime, gangs etc it's 
not a friendly place to live and people are too scared to go to anything that happens 
in the area due to the thugs that want to cause trouble... if I had the money to leave I 
definitely would!!!  

• Activities for young people. 

• Bigger police presence and for gangs to be tackled and stop and search to happen 
as weapons are carried by a lot of youngsters.  

• Parking.  

• Crime. More CCTV. 

• Would be great to have more for the teens. Not a lot to do. 

• More cycle friendly lanes as the roads are getting too busy and over parked with cars 
and the area at the Mitre be transformed - ideally into a store and indoor market. 

• More things to do that don't charge the earth, especially for teens/preteens. 

• Patrols on canal path. Less empty buildings. Cameras. 

• Clean the rubbish up. 

• More opportunities for young people. 

• More of a community feel. 

• A decision about the redevelopment of The Mitre area. 

• Wardens around the shops at night - it doesn't feel very safe for older people. 

• Street pride - there's often litter and untidy gardens that make the area look 
unwelcoming. 

• More things at the market, doing it up and advertising it. 

• More people using the market. 

• More for young people in the holidays - street dance, youth clubs to encourage 
people to take part. 

• Improvements to the market area and encourage people to use it more - publicise it 
more. 

• Better parking for shoppers. Toilets for the area.  
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• Need to do something about entering and exiting at junctions and traffic flow and 
parking. Alter layout.  

• The market needs a good spruce. Elderly people come here who only come out once 
a week - more for local people to do. Especially the elderly. 

• Things for families to do together. 

• The area around the Mitre needs sorting. 

• Activities for young people and work experience. 

• More youth activities.  

• Lighting on canal path. 

• Traffic congestion. 

• Allenton market. 

• Supermarket. 

• Policing could be better in the area, especially with the upcoming removal of Cotton 
Lane police station. We could also do with more public toilets. I live in Allenton and 
many elderly people struggle to find a toilet there and most shops aren't allowed to 
let the public use their toilets.  

• Support from local community groups and organisations. 

• The library to continue, and fewer fast food outlets. 

• Parking for shops. 

• Tidying up disused areas.  

• Cleanliness. 

• More shops. 

• More support for young people. 

• Stronger sense of pulling together in the community for the common good. 

• Less foreigners taking houses and school places. Too many takeaways, no clothes 
or toy shops like years ago. Nowhere nice to eat anymore. No Iceland here. Nowhere 
for the youths to go that's why there's crime, nothing round here for anyone anymore. 
Our market is a joke don't stay open from 9-4 like displayed, full of ethnic stores, not 
a market anymore. 

• More bobbies on patrol, more street cleaning, more action taken against ASB by 
Derby Homes and the Police. 

• Not a suggestion for improvement, but a positive comment about Allenton: people 
from Alvaston tend to come up to Allenton for shopping because there is a bigger 
range of shops and the market. 

• More opportunities for local people to get together in the community. 

• Parking at the front of the shops. 
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• Greater selection of shopping choices. 

• Youth clubs. 

• More residents taking an active part. 

• Accessible toilets. 

• New shops - more variety of shops. 

• Sort out the area around the Mitre pub - it's a bit of a mess. Improve the market - I 
used to go there in the 1980s and it was really good, but it's not anymore. 

• Better sport facilities that are easier to use.  

• More things for younger people/children to do. 

• There are no activities for mid kids aged 5 to 11 years old. Sports activities or young 
youth/children groups. 

• More shops. Decent shops. 

• More activities and things to do for families. 

• Better parks. 

• The market. 

• Something for the children like a football team/community area.  

• More things for the elderly or places to go. 

• Safety. 

• Community initiatives, events through the year - there has been nothing since that 
event at Merrill a few years ago.  

• Adult learning opportunities, more free activities for teens.  

• Activities to inspire and motivate young people. 

• I feel, especially in the evenings, crime and youths hanging around the main 
shopping area is still a big problem. I’m a young woman who until recently, worked 
late in one of the main shops and used to be terrified walking home. I think in 
conjunction with this, better lighting on the back streets is needed. I used to feel safe 
walking along Osmaston Road, but turning up Campbell Street I felt so scared 
because there wasn’t much light and it was so dark and secluded. The community 
cafe that has just opened at St Martin’s Church is a fantastic idea, but I feel more 
community events and things like this should be available. 

• Improvements to parks. 

• A better range of shops: Costa, independent shops, Pound Shop, newsagent. 

• Activities for younger children at weekends. 

• More for young people to do to keep them off the streets and out of trouble.  

• It's a council issue, but reduce amount of fly tipping on the streets. 

• Pavements cleaned up. 
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• A local café. 

• Events to bring people to the shopping street, involving shop owners. 

• A nice coffee shop. 

• More shops in the arcade, such as a clothes shop, Pound Shop or Card Factory that 
would bring people in. Split the vacant units into smaller units. 

• A weekend activity day for families. Perhaps a nature day. 

• Parking is difficult and the buses aren't regular enough. 

• Community events held in the shopping centre, including dance group performances, 
choirs and acts. Street performers/buskers and an Xmas market. 

• Sort out the parking! Allenton has problems with drivers queuing for a space and 
causes severe backlog congestion, despite the warning signs, drivers will sit and wait 
for a space. A major rethink on parking is needed, repositioning the parking lines to 
create extra space. 

• Spider Bridge could do with a lick of paint too. 

• The safety of the Spider Bridge and try to have less traffic around. 

• I like it how it is. 

• Less piss heads in my area. 

• More friendly people. 

• The behaviour. 

• More centres for kids to attend. 

• Not from area but believe Allenton could do with better safety. 

• More car parks and general tidy up. 

• Regeneration and tidy up. Make shop area nicer. 

• Security and gangs. 

• I would like to see an improvement in the litter and crime. 

• Crime. 

• More things for kids in area. 

• Anti social behaviour. 

• Less takeaways, more kids and clothes shops.  

• More parking for disabled. 

• Behaviour of the people living there and visiting there. 

• Nothing to be honest. 

• Quality of local services.  

• The market to stay and be open every day. 
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• The transport - we need better bus service 

• Transport and more stuff for teenagers to do. 

• We need a local youth centre.  

• Everything! 

• Less litter 

• Everything 

• Litter 

• Litter 

 

Question 9 - Is there anything else you think we should fund for the area?  

 

• Another Christmas event with Santa. 

• Crime. 

• A place to go for advice without needing a referral from the doctors.  

• Somewhere single dads can go as it's all about single mums.  

• I hear a lot of the older people in Allenton/Alvaston saying they’re lonely. Would be 
nice to have something for them too. 

• Neighbour hood watch scheme.  

• Adult education, free community events. 

• Drop-in centre where people can go for a cuppa and cake to chat or to think. 

• A skate park for local kids - or give them something to do - a youth club. 

• Improved access to and connections with existing services and organisations in the 
neighbourhood. We have JD Gym, various weight-loss and healthy living groups, 
parent and toddlers  - connections with these would avoid duplication and possibly be 
more cost effective in the long term.  

• Sustain the current programmes supported by ABL so they have the maximum 
impact. 

• A good clean up. 

• More community events like the Christmas market. 

• The car park at Allenton market is a nightmare when trying to exit onto Osmaston 
Road. No one lets you out and its gridlocked. This needs sorting. 

• Public toilets are a necessity. I think more should be done to improve the actual area 
(planting flowers, keeping grass tidy, no litter etc). The problem with youths hanging 
around the Allenton shopping area at night is occurring again and is frightening to 
walk through. 

• Football courts. 
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• Youth clubs.  

• More people being told about ABL money, less “partner” organisations with their 
noses fixed to the bottom of the trough!! People don’t stand a chance with the likes of 
Joe Russo controlling the purse strings. Youth clubs that don’t actually exist are not 
the answer to Allenton problems. 

• Healthy eating sessions for diabetics. 

• Warden scheme for vulnerable people, especially when living alone. 

• Tidy up the area, especially in Alvaston near Aldi and near the park. 

• More community safety initiatives so I feel safe with my children. 

• A community centre.  

• Allenton Utd. 

• Adult education. More police around. 

• Public toilets are a must! I used to frequently see people going up the alleyway near 
Lloyd’s bank to do their business and it isn’t a pretty sight. A lot of the people to come 
to Allenton are elderly and have to ask the bookies to use their toilets, which isn’t 
looked upon in terms of safeguarding.  

• More shops, cafes and clothes shops. 

• Improvement in street furniture and dilapidated fencing to improvement the area. 

• Street signage improvements generally. 

• Maybe some more halal restaurants. 

• More activities for youth. 

• Pay people to be friendly. 

• Need more youth clubs for them to access. 

• New park. 

• Public toilets. 

• Security at night - our cameras don't work. 

• Youth clubs for children. 

• Paint the Spider Bridge.  

 

Wishes from the ‘Make a Wish for Allenton’ cards completed at the Christmas event 

 Allenton is a lot better now. Only thing I would say is cleaner streets and 
more parks. 

 Things for children to do. Harry Potter and monkeys! 

 A summer event for children and the community. 
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 I'd like to see a nice big Christmas tree in Allenton like we used to have and 
a 'switching on of the lights'. More community events and improvements to 
the market.  

 Something for the young 'uns to do. 

 More Kids clubs please. Thank you. 

 More things for children to do. 

 More events for children. 

 Merrill canal path to have lights down it. Kids have to walk down it but can't 
see anything when it's dark. Also upgrade the Allenton Market. 

 I'd like to see the Mitre Pub knocked down, fewer charity shops, more places 
for young people to go, more police on the streets of Allenton and the market 
made up-to-date. 

 More harmony. More opportunities for children for free (for families on low 
income). 

 More events all through the year. 

 A social club for the kids out of school hours. 

 More events like the Christmas event. 

 More activities on the park as it gets very crowded, especially in summer. 

 More cafes like Chatterbox and paint the Spider Bridge. 

 More events like the Christmas one and more for children to do. 

 A water feature in the park for the children to play in. 

 St George's Day celebrations. 

 Improving the neighbourhood. 

 To continue with the Christmas event and to ensure the community remains 
connected. 

 More places for the elderly and disabled children. 

 The one way system could use more work to improve safety. Also, a 3D 
sculpture of the Allenton Hippo would be awesome and attract people to the 
area! 

 More things for the elderly (groups), 

 More places for younger children to go. 

 More for the children to play. 

 


