
Allenton Big Local has been delivering 
funded activities since 2014. The current Big 
Local Plan runs until 31 March 2019 and the 

partnership board is now formulating the next 
activity plan and budget.

Read the full profile review report on our website
Your can read a copy of the full profile review report on our website at 
biglocalallenton.co.uk/profilereview2018. 

The report includes updated statistics for the Allenton Big Local area, together with 
the comments and views of those who completed our survey or took part in the 
focus groups. There is also feedback from some of the people who have benefited 
from, or helped to deliver Allenton Big Local funded activities during the first years 
of the project.

BIG LOCAL PROFILE REVIEW

Reviewing the local profile at the halfway point

•	 131 surveys were completed, either 
online or through face-to-face 
surveys.

•	 13 face-to-face interviews with 
local retailers and business owners, 
including market stall holders and 
shop owners.

•	 12 residents attended four focus 
groups, which were held at different 
times of day, including an evening 
session. 

WWW.BIGLOCALALLENTON.CO.UK

big local
  
January 2019

Profile Review Update

•	 10 one-to-one interviews with local 
residents, at venues such as the 
Work Club and Chatterbox Café.

•	 13 older residents shared their 
views at a coffee morning held at 
Handyside Court.

•	 26 families completed ‘Make a 
Wish for Allenton’ cards at the 
Allenton Big Local Christmas event, 
held at St Martin’s Church and 
Community Centre.

At the end of March 2019, the 10-year Allenton Big Local project will reach the end of its 
fifth year of delivering activities. The partnership members are planning for the next stage 
by preparing a new Allenton Big Local Plan, which will run from 1 April 2019. 
As part of the planning process, the partnership commissioned a review of the local 
profile, which took place between September and December 2018 using a variety of 
consultation methods. The aim was to get the latest opinions and feedback from residents, 
and check whether Allenton Big Local’s existing priorities and activities were still the right 
ones for the area. 

During the process we talked to the people who live, work and deliver services in the Allenton Big Local area. In total, 201 
people contributed to the profile review consultation:

We’d like to thank everyone who took the time to contribute to the profile review 
and support the process. Your feedback will be used by the Allenton Big Local 
partnership to establish what is important to the local community in 2019 and 
beyond. The partnership will ensure that the views of residents are taken into 
account as they put together the next Allenton Big Local Plan and budget.
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allenton big local priorities
The profile review consultation has drawn on the experiences, knowledge and needs of 
local residents. When asked about the current Allenton Big Local priorities and activities, 
residents felt they were still valid and relevant, were addressing the priorities, and having 
an impact. Those who had engaged or benefited directly from the activities said that 
being involved had made a positive difference and they were satisfied with what had been 
delivered. The three agreed priorities for Allenton Big Local are: 

Aims to achieve three outcomes: 

1. Allenton Big Local is a safe 
place to live and is not 
stigmatised by ASB, crime or 
vandalism.

2. People get on with each other 
and take pride in the Big Local 
area and get involved with 
making it better. 

3. People take pride in 
themselves and the area 
because they are happy.

 Strengthening Community1 2 Improving Life Skills Opportunities for training 
and employment3

Aims to achieve three outcomes: 

1. Children have the best start 
in life by being supported 
and enabled to develop their 
individual personality, talents 
and aspire to a successful life. 

2. Young people fulfil their 
aspirations and dreams 
through being provided with 
relevant opportunities. 

3. Families are better equipped 
with skills to support their 
children through being 
empowered and supported. 

Aims to achieve two outcomes: 

1. Big Local residents will have 
improved work-related skills.

2. There will be improved 
opportunities for 
employment for Allenton 
Big Local residents to gain 
new skills, training and work 
experience.

Activities delivered to achieve 
Priority 3 outcomes: 

•	 A weekly Work Club in Allenton 
to support job seekers and 
those looking to improve their 
career prospects. This activity 
is delivered by Derby Adult 
Learning.

•	 The Allenton Big Local Bursary 
Scheme which supports local 
people to help them gain 
new skills, training and work 
experience.

Activities delivered to achieve 
Priority 2 outcomes: 

•	 A family support programme 
delivered by Nacro, offering 
home support to families and 
children in the Allenton Big 
Local area .

•	 Activities for young people 
delivered by Enthusiasm, 
including a youth club and trips, 
weekly dance sessions, and 
youth mentoring. 

•	 Coffee mornings and trips for 
older residents.

Activities delivered to achieve 
Priority 1 outcomes: 

•	 Supporting the 
redevelopment of St Martin’s 
Church and Community 
Centre to help create a 
community venue.

•	 Community events, including 
the annual Christmas event 
featuring Santa and his 
helpers.

•	 A Community Chest fund for 
local resident groups.

“Our vision is for a stronger community by bringing about visible change 
through raising aspirations, opportunities and skills.”
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The family support service
delivered by Nacro received

a definite ‘thumbs up’ from 
those who’ve used it. One

parent said: “The support has given me 
more confidence as a parent and I can now 
help my children with their behaviour. I 
wouldn’t have been able to cope without it.”

48.9% of the people who completed our 
survey selected ‘The local shops and other 
facilities’ as the thing they liked best about 
Allenton. However, people also said they 
would like to see improvements to the 
shopping area, particularly around The 
Mitre and Allenton Market. 

People are very happy with the newly 
renovated St Martin’s Church and 
Community Centre and the new Chatterbox 
Café. Allenton Big Local provided £116k of 
funding to support the project. One person 
said: “The refurbishment at St Martin’s 
has made a big difference. It’s made us feel 
more like a community, and that’s amazing.”

People like the friendliness of the people 
who live and work in Allenton.

The annual Christmas event funded by 
Allenton Big Local continues to be popular 
with local residents. For some families it 
has become an annual tradition they all look 
forward to. 

Young people enjoy going to the youth 
club, which is funded by Allenton Big Local 
and run by Enthusiasm. One person said: 
“It gives young people something to do on 
Friday nights instead of just running around 
Allenton causing trouble.”

 your views on the abl area

What you liked best What you liked least

Many of the people
who completed on our 
survey were concerned about
crime and safety in the area.
One person said: “Crime and youths 
hanging around the main shopping area is 
still a big problem.” Another said: “I’d like 
to see more community safety initiatives 
so I feel safe with my children.” However, 
some people did feel that things had 
improved over the last five years. One 
resident said: “We used to have gangs in 
Allenton five or six years ago, but that has 
reduced… I suppose thanks to the police 
as much as anything else. That, and the 
fact that they’ve put the CCTV cameras up. 
You don’t hear so much about fighting and 
trouble on the streets now.”

Feedback from residents highlighted a lack 
of activities for younger children.  One 
parent said: “There is nothing much for 
kids aged 5 to 11 years old. Sports activities 
or children’s groups are needed.” Another 
said: “There are very few activities for the 
5 to 10 year olds. I have children in that age 
group and I know that there’s very little in 
this area for them.”

There is no group for parents with children 
with additional needs in the community. 

Local people would like to see more events 
taking place in Allenton. One person said: 
“It would be good to have more events all 
through the year.”

Local people would like to see a decision 
made about the redevelopment of the old 
Mitre pub so that the area can be improved.

You can read more resident comments and detailed feedback about the Allenton Big Local 
area, including key statistics, in the full 76-page profile review report on our website at 
biglocalallenton.co.uk/profilereview2018. The Allenton Big Local partnership will take into 
account what residents have said as they put together the next Allenton Big Local plan.



Website: www.biglocalallenton.co.uk
E-mail contact: info@biglocalallenton.co.uk 
Telephone:: 01332 362479

Get involved: Please get in touch with us if you are interested 
in joining the Allenton Big Local partnership, or would like to 
get more involved with the Big Local project in Allenton.

@allentonmillion

facebook.com/biglocalallenton

2018 Survey Results 

You will see that the results of our annual survey in 2018 were less positive than in 2017. One reason for this may 
be the way in which the responses were collected. In 2017, most of the surveys were completed at the Christmas 
event and, as a result, the majority of respondents were adults aged between 30 and 45. Their presence at the 
community event at Christmas time may also have positively influenced how they felt about safety, happiness 
and community. In 2018, we decided to run the survey online (and face-to-face in a neutral environment) to 
encourage a wider range of age groups to participate. This change may account, in some part. for the shift in 
perceptions, but is likely to offer a more realistic reflection of public opinion. A more detailed commentary on the 
results is available on our website at biglocalallenton.co.uk/profilereview2018.

Here are the results of our annual survey of Allenton residents in 2018. 

How happy are you living in this area?

In general, how safe is your community? How safe do YOU feel living in your community?

Very happy

OK

Not happy

Very unhappy

22%

26%

37%

10%

5%

How do you rate the sense of community here?
Very strong 10%

Very safe

Safe

OK

Not safe

Very unsafe

6%

16%

41.5%

22%

14.5%

 0%

 6%

 11%

37%

 37%

 15%

 0%

2017 survey results 2016 survey resultsKey

 2%

Happy

 44%

 33%

 23%

 0%

Very safe

Safe

OK

Not safe

Very unsafe

16%

19%

27%

25%

13%

 27%

38%

29%

 4%

 2%

2015 survey results

 2%

 2%

 17%

46%

 33%  25%

Good

 2%

 8%

33.5%

 25%

33.5%

 0%

 12%

40%

21%

27%

 0%

 34%

37%

23%

 4%

 2%

 20%

33.5%

 25%

18%

 3.5%

 24%

OK

Not good

Very weak

36.5%

22%

14.5%

 42%

8%

 2%

 8%

17%

 42%
 42%

 25%

 6%

 2%

 36%

 31%

 9%

 0%

44%

 25.5%

32.5%

30%

12%

 0%

2018 survey results


